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TO OUR CUSTOMERS, WORKERS, STOCKHOLDERS AND SOCIAL PARTNERS

t the moment we publish this Social Responsibility

Report 2006, we are able to express our satisfaction

for the experience we have gathered so far: the sum
of different knowledge which have been tested and proven on
the complex action field, an experience that enables us to show
a corporate management model based on the coexistence of
economic benefits and sensibility and a good understanding
of Venezuela’s reality.

From this combination of aspirations -where the necessary
creation of wealth converge with the knowledge of the en-
vironment where we act and the development of initiatives
aimed to improve this knowledge- has emerged an ethical
response characterized by a strong commitment and an in-
novative spirit to fight poverty from the corporate front and
foster the development of sectors which traditionally have
been left behind. We are convinced that each step towards the
eradication of this scourge will bring about advantages for the
Venezuelan society as a whole. We want to guide our best
efforts towards this response.

When we adopted for the first time the Corporate Social
Responsibility, we started with educational projects linked to
the health sector, having in mind the urgent need of this
segment of the population of programs to meet its needs and
opportunities to achieve its highest development. This led us
to forge alliances with tested and proven institutions in terms
of efficiency and exemplary performance, such as Fe y Alegrfa,
Fundana, AVEC, UCAB, Red Cross and Fesnojiv. To this
date, such a successful co-management has been translated
into a figure of an extraordinary scope and social and human
signification: with an investment of Bs. 10 billion in five years
(2002-2007) we have helped to provide higher education to
more than 4,000 young citizens at three Fe y Alegria institutes.
With an investment of Bs. 3 billion distributed over a 3-year
period and starting in 2005, we have provided musical
education to over 300,000 children and young Venezuelans
affiliated to the Venezuelan System of Children and Youth
Orchestras. Through the allocation of Bs. 7 billion over a 3-
years period and starting in 2004, Banesco supported the
revamping and expansion of 128 AVEC schools.

Since 1998, our social investment has increased to Bs. 66.68
billion. At the same time, we have embarked on an exercise
of transparency which not only has become a source of pride
for our organization, but placed Banesco on a pioneer
position, when we published our social balance and our Social
Responsibility Report on an annual basis, as well as some in-
dicators verified by external auditors under the Global
Reporting Initiative, Version 3 (GRI-G3) and International.

Once all these experiences had been consolidated, we
proceeded to align our Corporate Social Responsibility policy

with our business strategy and a project of banking massi-
fication, all this within a win-win environment that will create
a virtuous cycle into our society. This series of purposes is
based on a firm belief that the efficiency of these policies and
their right implementation in our society will also inure in
the strengthening of our organization and the soundness of
its reputation. The brand value is the first asset we have to
take care of as corporate citizens.

Along these guidelines we have been devoted to the design
and implementation of Banesco Community Banking, an
infant enterprise which walks confidently to the future and
amidst high expectations by the communities and the orga-
nization itself.

What we have been able to confirm has become the source
of a renewed enthusiasm in our institution: in tune with the
governmental regulations and policies, we are offering
products, services, as well as innovative and quality channels
to customers who have been traditionally excluded. In the
process, we have ascertained that Banesco Community
Banking is helping to curve poverty through the economic
development and social transformation; fostering the sus-
tainable development by empowering entrepreneurs and
dignifying the human being and communities and creating
new opportunities and thrust.

To do so, in 2006 we developed four products: Loans to
Work; Personal Loans, Community Account and Saving Step
by Step. So far, 2,026 customers (out of 49% first-time users
of the banking) have joined our bank through these products,

with an investment amounting to Bs. 4.12 billion.

This first stage of a monumental process of transformation is
already recording a huge impact and for this reason in 2007
we will count on 10 operating community branches.

As a conclusion for this summary, we can ascertain that the
Corporate Social Responsibility is a key element in our cor-
poration. It’s the expression of our skills as an organization
and proof of our strong commitment to the country.

Juan Carlos Escotet Rodriguez

President of the Board of Directors
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FINANCIAL SUMMARY

In Bs Billion. | Sem Il Sem | Sem Il Sem Growth Growth
2005 2005 2006 2006 1l Sem 2006 - 1l Sem 2006 |1 Sem 2006 « I Sem 2005
Absolute % Absolute %
TOTAL ASSETS 94436| 104754] 125551 | 18.366.8 5812 46.3% 7.891 75.3%
Money stock 1,530.0 1,784.4 2,598.6 5,526.2 2,928 112.7% 3,742 209.7%
Securities Investments 4472.3 2,621.1 2,652.8 29233 271 10.2% 302 11.5%
Credit Portfolio 2,507.8 5,080.8 6,2936 | 87215 2,428 38.6% 3,641 71.7%
DEPOSIT TAKING 8.075.0 89141] 104457 | 16,1343 5,689 54.5% 7,220 81.0%
Check Accounts Deposits 32550 49179 6,196.1 | 97293 3533 57.0% 4811 97.8%
Savings Accounts Deposits 1,489.9 1,957.7 24017 | 35802 1,179 49.1% 1,622 82.9%
Time Deposits 3,064.0 1,805.2 1,450.9 15328 82 5.6% 212 -15.1%
Others 266.1 2332 397.0 1,292.0 895 225.4% 1,059 454.1%
STOCKHOLDERS EQUITY 10733 1,201.9 1,244.6 16185 374 30.0% 417 34.7%
TRUSTS ASSETS 4,387.1 4,433.9 49090 | 61124 1,203 24.5% 1,679 37.9%
HOUSING MUTUAL FUND 821.0 930.5 1,038.3 12323 194 18.7% 302 32.4%
Financial Income 512.2 585.3 630.9 845.4 214 34.0% 260 44.4%
Financial Expenses 2196 2274 199.2 2393 40 20.1% 12 5.2%
Gross Financial Margin 292.6 358.0 4317 606.1 174 40.4% 248 69.3%
Financial Internediation Margins 475.3 574.3 631.0 845.1 214 33.9% 271 47.2%
Transformation Expenses 301.7 376.2 439.9 519.6 80 18.1% 143 38.1%
Income Tax 0.6 0.6 0.6 0.6 0 0.0% 0 0.0%
NET RESULT 152.7 166.9 1615 276.7 115 71.3% 110 65.8%
INVESTMENTS HANDED OVER 24719 6,077.0 1.672.1 9,096.3 1424 18.6% 3,019 49.7%
ACCUMUN. AGRICULT PORTF 3477 448.2 8353 906.5 71 8.5% 458 102.2%
OFFICIAL ENTITIES DEPQSITS TAKING 2.851.6 16578 18734 1,726.0 -147 -1.9% 68 4.1%
MICRO-CREDITS 105.7 153.6 230.7 3716 141 61.0% 218 141.9%
NET COMMERCIAL CREDITS 18722 3.380.0 3587.7 43552 167 21.4% 975 28.9%
NET CONSUMERS CREDITS 583.1 906.9 12594 1.827.3 568 45.1% 920 101.5%
Vehicles 17 10.2 50.6 145.7 95 187.6% 135 | 1328.2%
Credit Cards 581.4 896.7 1,208.8 1,681.6 473 39.1% 785 87.5%
NET MORTGAGE LOANS 52.5 292.2 503.7 841.2 338 67.0% 549 187.9%
NUMBER OF DEPOSITORS 2522499 | 2.899,601| 3.286.125 | 3.887.810 | 601685 18.3% | 988,209 34.1%
Depositors on Check Acc 912,498 | 1,131,613| 1,274,019 | 1,462,595 188,576 14.8% | 330,982 29.2%
Depositors on Sav Acc 1,608,957 | 1,766,968| 2,011,152 | 2,424,127 412,975 20.5% 657,159 37.2%
Depositors on Time Acc 1,044 1,020 954 1,088 134 14.0% 68 6.7%
NUMBER OF CREDIT CARDS 1.633.612 | 1,747,685 1.958.840 | 2,162,672 203,832 10.4% 414,987 23.1%
RATIOS
Credit Portfolio Provision/Gross Fixed Portfolio 317,83% | 444,87%| 407,15% | 33542%
Fixed Portf/Gross Credit Portf 1.08% 0,43% 0,47% 0,56%
Net Result/ Average Assets 3.58% 3,5% 2,80% 3,26%
Net Result/ Average Equity 30.22% 29,83% 25,82% 33,21%
Expanded Liquidity 53.98% 34,15% 36,65% 41,69%




BANESCO MISSION, VISION AND VALUES

Banesco Universal Bank is a Venezuelan financial institution authorized to perform all operations established in the General
Law on Banks and Other Financial Institutions for Universal Banks. It is submitted to the corresponding regulations for the

Banking Institutions, as well as to those regulations related to the Capital Market, since it is a public company which stocks

are quoted at the Venezuelan Securities Market.

Its headquarters are located in the city of Caracas and it is the bank with the highest underwritten and paid capital in the
Venezuelan financial system: Bs. 554,372,983,000. This capital is represented by 5,543,729,830 shares with a face value of

Bs. 100 each, distributed among a total of 5,995 stockholders.

BANESCO MISSION

We are an organization of integral financial services, devoted
to the knowledge of our Customers’ needs and their sa-
tisfaction through a relationship based on mutual trust, ease
of access and excellence in quality service.

We are leaders in the sectors of People and Commerce, and
we combine tradition and innovation with the best human
talent and cutting-edge technology.

We are committed to generate the highest profitability for
out stockholder and wellbeing for our community.

BANESCO VISION

Our vision is to turn Banesco into a hallmark company in the
field of Corporate Social Responsibility, maximizing the
impact of the social investment and the recognition and trust
of all our stakeholders.

We seek the best social investment balance based on its
potential to create wellbeing and the development of policies
incorporating all areas of the organization into the decision
making process, always based on values, ethics and respon-
sibility vis-a-vis society.

With international certifications and annual reports, along
with effective communicational elements, we will be able to
guarantee transparency and gain acknowledgement for our
management.

We will be supported by the most proficient team in the
field of Corporate Social Responsibility, along with promoters
of social awareness within the organization, customers,
suppliers, and society as a whole.

BANESCO VALUES

Integrity and trustworthiness

We protect the confidentiality of our customers and manage
our business with honesty. We act consistently with what we
are, what we say, and what we do.

BASES FOR OUR BUSINESS STRATEGY

® Cutting-edge technology

® Innovative Products

® Direct marketing

® Markets segmentation

® Products packing

® High quality service at our branches

® Continuous and innovative communication

Individual and Social Responsibility

The success of the organization is based on the fact that each
and all Banesco’s citizens are responsible for the impact of
their actions at their homes, the company and within society.

Innovation and Quality of Service
We are willing to break paradigms to permanently exceed our
customers’ expectations.

Undertaking
We foster the worker’s thought and action as the owner of the
business to ensure his success as well as the corporate success.

Interdependence and Leadership

We promote a fair and inspiring leadership, able to forge
alliances, empower talents and build successful teams to favor
the Organization.

Renovation and Personal Excellence

We promote the integral growth of each and all the members
of the Organization, so as we could be always at the forefront
of knowledge and look after its application to the business..

Diversity and Adaptability
We promote the ability to adapt to new realities, markets, and
cultures in the development of our business.
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BANESCO BRAND

Brand and Differentiation

Today, competition among brands is not only seen at the
points of sale, virtual or real. The true battle is being fought
within the public mind, where the identification is made
through a combination of differentiating advantages.

The aim of these competitive strategies designed by Banesco
is to exhibit attributes which could make a difference in
the consumers’ mind, through benefits and offers exceeding
those of its commercial rivals. The impression of this diffe-
rentiation in the consumers’ mind is the result of com-
prehensive studies of their needs, wishes and what they really
appreciate. This means that our analysts work on the ex-
pectations of each segment of the population in relation to
our products and brand.

This alignment shall be applied not only to rational factors,
but also emotional elements, such as safety symbols, strength
and trust, which inure in loyalty towards Banesco and this is
possible only by means of a solid differentiation.

Banesco’s image results from a strong consistency between
what is said and the facts, simplicity and emotionality in our
speech and this image is stamped in all the impressions
received by the public about the brand, no matter their
source.

Finally ...

For Banesco, branding is much more than an operating task
focused on advertising, promotion and other communi-
cational tasks. The brand has a fundamental strategic role.
Therefore, the efficient investment on this asset guarantees a
higher value in the future.
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All our products and services show the Banesco stamp. We
work with a long-term strategic vision, focusing our efforts
on the positioning we seek and capitalizing on a constant in-
vestment on the brand.

AWARDS AND ACKNOWLEDGEMENTS
P&M Magazin Awards:

M First place in Insurance (Banesco Seguros).

M Second place. Banking and Financial Institutions category.

ANDA Award:
M Third place (bronze). Financial Radio Services Category,
with the ad. “Los Imposibles”.

FELABAN Award of Communication in the Financial

Market:

M Finalist in the category “Products”, with the campaign
“Multi-credits 48 hours”.

Loyalty Awards

BekeSantos, a company specialized in Integrating Techno-
logical Solutions, with more than 28 years in the market,
inaugurated an award to the experience and deep
commitment to its customers. In this occasion, Banesco, a
“successful company, leader of its industry and recognized
for the high demands on its suppliers”, was one of the
winners.



CORPORATE GOVERNMENT

titution authorized to perform all operations es-
tablished in the General Law on Banks and Other
Financial Institutions for Universal Banks. It is submitted to

B anesco Universal Bank is a Venezuelan financial ins-

the corresponding regulations for the Banking Institutions,
as well as to those regulations related to the Capital Market,
since it is a public company which stocks are quoted at the
Venezuelan Securities Market. Its headquarters are located
in the city of Caracas and it is the bank with the highest un-
derwritten and paid capital in the Venezuelan financial
system: Bs. 554,372,983,000. This capital is represented by
5,543,729,830 shares with a face value of Bs. 100 each, dis-
tributed among a total of 5,995 stockholders.

Banesco Universal Bank keeps a government structure
composed by the Stockholders’ Meeting; the Board of Directors
of the Institution; the Chairman; the Compliance Officer: the
Internal Comptroller; as well as the Credit, Risk and Auditing
Committees. The latter was created in accordance with the
Recommendations about Corporate Government issued by the
National Stock Market Regulatory Body.

Stockholders’ Meeting

It represents the universality of the stockholders. It has the
supreme direction of the company and its acts and resolutions
bind the company and its stockholders. Among other ca-
pacities, the Stockholders’ Meeting appoints the members of
the Board of Directors and fixes their remuneration, as well
as the Commissioner and their Substitutes: it also appoints
counselors with the right to attend and to speak at the sessions
of the Board of Directors; discusses, approves or modifies
the Financial Statements. Based on the Commissioners’
report, it decides on the dividends decree and method of
payment, its amount, frequency and when they should be
paid in accordance with the Law and the Statutes, and also
knows and decides on any other matter that should require
its presence.

Board of Directors

The main objective of Banesco Universal Bank’s Board of
Directors is the guidance and general management of the bu-
sinesses and operations of the bank, including its Corporate
Social Responsibility policies. The work of the Board of

Directors is vital for the definition of corporate strategies, the
determination of business policies, and to establish and
control the corporate strategy. The Board of Directors
controls the different operational and functional areas of the

bank, and at the same time it evaluates by way of comparison
with the businesses projections and results from previous
years, the results of each fiscal year. Normally, it meets once
a week, although it may meet extraordinarily as many times
as necessary, after calling for it and in compliance with the
formalities established in the Social Statutes

In accordance with the recommendations issued by the Stock
Market Regulatory Body, as well as based on the best practices
on Corporate Government, the Stockholders’ Meeting
decided, on September 30, 2005, to increase the Board of
Directors’ members to 10 members. This decision was passed
by the Superintendent of Banks and Other Financial
Institution, by official letter identified as SBIF-DSB-II-GGI-
G13-00998, dated January 25, 2006 and registered at the
Fifth Registry Office, Federal District and Miranda State on
February 10, 2006. In this way, Banesco’s Board of Directors
is now composed of 10 members, a fifth of which are in-
dependent directors.

Likewise, and in order to guarantee the correct execution of the
corporate policies established by the Board of Directors, the
following committees were constituted:

Auditing Committee: In compliance with the recom-
mendations on Good Corporate Government issued by the
Stock Market Regulatory Body, the existent auditing
committee was modified and it was adjusted to the re-
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CORPORATE GOVERNMENT

quirements established. Therefore, the committee is now
composed mostly of Independent Directors, and its work is
limited to know the financial statements to be considered by
the Board of Directors, which are in turn subjected to the
approval of the Stockholders’ Meeting; it also assists the Board
of Directors in the execution of measures with the purpose
of preserving the integrity of the financial information of the
society, collaborates on the supervision of the internal and
external auditing of the Bank and makes the recom-
mendations it deems as necessary to the Management

Charter..

Risk Committee: Its main capacity is to fix the limits of risk
exposure for each activity performed by the bank, so as it
could exist a sound administration of operating risks and
businesses according to the internal legislation and the best
international practices. It also advices the Board of Directors
and the different Credit Committees in the decision making
process related to credits and establishes guidelines and
policies that should be adopted in order to preserve an ap-
propriate risk exposure.

Credit Committees: In Banesco Universal Bank, C.A., the
Board of Directors decided to delegate its attributions for
the granting of credits to several Credit Committees and up
to certain amounts. Therefore, and always considering the
compliance with the different autonomies and delegation of
attributions, the Metropolitan Credit Committees and several
Regional Credit Committees have been created. These
committees shall consider and approve the different credit
requests made by our customers, within the limits of their ca-
pacities, as well as inform the Board of Directors about the
results of their administration. Likewise, they shall enforce
the different risk policies adopted by the Risks Committee
of the Institution.

President of the Board of Directors
The President of the Board of Directors is subordinated to
the Stockholders’ Meeting and to the Board of Directors,

which deliberations the President presides over. Additionally,
he represents the institution and grants contracts, agreements,
deals on its behalf and, in general, all kind of documents of
any nature. He also carries out any administrative task
entrusted to him by the Board of Directors. Along with the
Chairman and the Board of Directors he exerts the highest
conduction of the bank’s activities and represents the orga-
nization before any political or administrative authority.

Chairman of the Bank

The Chairman is in charge of the guidance and general ma-
nagement of the Bank. The Chairman is also in charge of
submitting the policies, objectives and strategies to the con-
sideration of the Board of Directors, as well as the decisions
that would be significant for the Organization, and at the
same time executes the resolutions related to such decisions
that would have been made by the Board of Directors.

Internal Comptroller

He coordinates the analysis of the different operations carried
out by the institution and acts together with the Auditing
Committee. He also informs the Board of Directors about the
results produced by the different audits conducted in order to
improve the processes and compensate potential
shortcomings.

Compliance Officer

In accordance with the applicable regulations, Banesco
Universal Bank, C.A., counts on a Compliance Officer in
charge of supervising and controlling the Unit of Prevention
and Control of Capital Legitimation at the Bank. He shall
preside over the Capital Legitimation Prevention and Control
Committee and inform the Board of Directors about the
results of his activities and the investment of the resources
allocated for training and education of Banesco staff in this
matter. He also advices the Auditing Committee and the
Board of Directors on the areas under his competence and re-
presents the institution before the regulating organizations in
the area of Capital Legitimation Prevention and Control.



REPORT ON THE ENFORCEMENT
OF THE GOOD CORPORATE GOVERNMENT RULES

Finally, we wish to emphasize that for Banesco Universal Bank
C.A., the enforcement of the corporate government tenets
involves the continuation of our activities based on the
following standards:

1. Efficiency: to produce the maximum value with the
minimum resources available.

2. Equality: firm respect to the right to an equal treatment
for stockholders, workers and suppliers, as well as any
person related to this society.

3. Respect to our stockholders’ economic and political rights.

4. Transparency and communication: to create the highest
level of confidence and credibility in the public through
the whole and truthful divulgation of all the information
required to have an appropriate knowledge of the
company.

Therefore, in Banesco Universal Bank C.A. we follow the
principle of “One share, one vote”. We recognize the pro-
portionality that should be guaranteed between the capital
share percentage to build the institutional will, always
through the documented exercise of our stockholders’
political rights. Because of this, Banesco Universal Bank C.A.
counts on a Stockholders Unit, a department in charge of
making circulate the corporate information, in a timely,
whole and truthful way, from those who manage the ins-
titution downwards to the stockholders. The Stockholders
Unit is a means by which the investor can pose his questions
about his investment, gather relevant corporate information,
analyze documents related to the management and the ac-
tivities carried out by the Bank and could be able to clarify
any doubt through a fast channel.

In summary, embracing the practices of the Good Corporate
Government, the Board of Directors of Banesco Universal
Bank C.A. has taken the following steps in order to preserve
the appropriate standards of transparency and trust in order
to support a higher efficiency and soundness in the
Venezuelan stock market.

D During its session No. 1073, on January 18th, 2006, the
Board of Directors qualified the independence of two (2)
of its members. This means that one fifth of this admi-
nistrative body is composed of independent directors.

During the aforementioned session No. 1073, the Board
of Directors modified the existent Auditing Committee.
In this way, Banesco Universal Bank C.A. Auditing

Committee is mostly composed of independent directors
In the corporate Web page, the stockholders and the
general public can review the CVs of each one of the Board
of Directors’ members, as well as those of the Auditing
Committee.

During the session 001, on August 30th, 20006, the results
of the external audit corresponding to the first half of the
year 2006 which closed on June 30, 2006, were submitted.
In this session the Committee approved its Operations
Statue.

During the sessions 002, on December 6th, 2006, Banesco
Universal Bank C.A Auditing Committee tracked the
issues discussed during the session 001, related to the
results of the external audit corresponding to the first half
of the year 2006 which closed on June 30, 2006.
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CORPORATE GOVERNMENT

BANESCO UNIVERSAL BANK, C.A.

MEMBERS OF THE BOARD OF DIRECTORS

Juan Carlos Escotet R.
Luis Xavier Lujdn P.
Jorge Caraballo R.
Salvador Cores G.
Josefina Ferndndez M.
Nelson Becerra M.
Fernando Crespo S.
Gonzalo Clemente R.
Carlos Acosta L.
Oswaldo Padrén A. ¥

COMMISIONERS
Chief commisioners: Gordy Palmero Lujdn and Igor Williams de Castro

Alternate commisioners: Pedro Miliani Torres * and Régulo Martinez

SECRETARY OF THE BOARD OF DIRECTORS
Marco Tulio Ortega Vargas

LEGAL REPRESENTATIVE
Marco Tulio Ortega Vargas

ORGANIZATION CHART

Chisf Executive Officer
Luis Xavier Lujdn

Diredtion on Derection
Finance, Products, of Technology

Irderrational oned Processes

ond Trust — Melson Bacerrro
Jorge Coraballo




CODE OF ETHICS

The Board of Directors of Banesco Financial Organization, in its statutory and legal
capacity, establishes the present Code of Ethics for its total enforcement by directors and

employees that provide their services in the Organization.

INTRODUCTION

This Code of Ethics contributes to define and regulate the
conception that our Financial Organization has about the
ethical values, establishing patterns of behavior bounded to
achieve integrity as the essential purpose of our actions. To
do so, prevention and positive reinforcement will prevail over
repression, but when a member of the Organization violates
the regulations that define his or her responsibilities, all co-
rresponding sanctions established in the Legislation shall be
applied with all their force, as well as those adopted in this
Code. Likewise, given its importance, Title II of this Code
describes the ethical provisions that should be observed by
all members of the Financial Organization for the prevention
and control of Capital Legitimation.

Having in mind the social importance of our Mission as
financial intermediaries, through the offering of services to
an honest customers’ base, we will make a careful selection
of our clients in order to reduce the risk of taking undesirable
customers, so as we could preserve our legal responsibility and
our reputation based on the objectives of the Venezuelan
State. As a Financial and Banking Entity and in accordance
with our Social Objective, we make the firm Institutional,
Organizational, Ethical, Civic and Social Commitment to
design and apply Institutional Policies, Strategies, Plans and
Programs, for the Prevention, Control and Detection of
serious Capital Legitimation offences. This in rturn
strengthens our corporate culture on risk management and
controls in order to minimize these kind of offences, which
constitutes one of the most complex criminal practices
of our time, because it not only distorts the legal
economic activities and social development process,
but also damages the values and elements needed for
social cohesion.

SAL

SCOPE OF THE CODE

Postulate I

Universal applicability of the Code. This Code of Ethics is to
be applied to employees belonging to all Banesco companies,
regardless their positions within the institution, the nature
of the activity they perform and regardless the Codes of Ethics
that rule their profession or activity, as the case may be.

Postulate 11

Professional quality. In the rendering of any service, Banesco
Organizacién Financiera’s employees are expected to provide
a real professional job. For this reason, we will always consider
the regulatory provisions that should apply to the specific task
they are performing. Likewise, they will act with the
intention, care and diligence of a responsible individual.

RESPONSIBILITY TOWARDS THE CUSTOMERS

Postulate III
Obligation to reject any task contrary to the universal moral
principles. Any employee of Banesco Organizacién Financiera

who directly or indirectly participates in arrangements or deals
at odds with the ethics, the moral and decency will be at
fault with honor and dignity.




CODE OF ETHICS

GENERAL RULES

Rule 1:

Employees of Banesco Organizacién Financiera have an in-
escapable obligation to subject their conduct to the re-
gulations established in this Code, which shall be considered
minimum, because the spirit of other existent regulations of
internal, legal and moral nature is well known and would
complement those described in this Code.

Rule 2:

This Code rules the conduct of Banesco’s employees in their
relationship with the customers, their superiors and co-
lleagues, and shall be applicable to them regardless the nature
of their activity within the group.

Rule 3:

The employees are the most important components of the
Banesco Organizacién Financiera and we adopt as a corporate
policy to provide them with the fair treatment they deserve.

Rule 4:

The principles that should rule the conduct of Banesco’s
employees are rectitude, efficiency, respect, discipline and
team work.

Rule 5:

In the performance of their roles and functions, Banesco’s
employees should diligently comply with the commitments
embraced by them and should execute the tasks assigned to
them with dedication, loyalty and professional quality,
avoiding placing their own interests before the activities
entrusted to them.
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Rule 6:

The employees of Banesco Organizacién Financiera shall
observe a proper conduct in the treatment they give to the
customers, their colleagues, their superiors, and particularly
their contributors. Such a treatment shall be based on respect,
diligence, impartiality and rectitude, avoiding deviations,
abuses of authority and disposing or authorizing their sub-
ordinates to perform illicit conducts, as well as unduly favor
third parties. Likewise, they are bounded to report their su-
pervisor about any irregular acts of the staff or the customers,
particularly those related to Capital Legitimation.

Rule 7:

The employees of the Banesco Organizacién Financiera
should safeguard the interests of the Organization, and give
the best possible use to the resources assigned to them for
the performance of their activities.

Rule 8:

Banesco Organizacién Financiera will promote culture,
sports, education, social and civic activities among its
employees, and will maintain a permanent anti-drugs
campaign and instill the constant surveillance, supervision
and control to its employees to prevent the Capital
Legitimation, and will reject services contrary to the ethical
and moral principles.

Rule 9:

The employees of Banesco Organizacién Financiera which due
to their profession most adhere themselves to their respective
Codes of Ethics, should also comply with the ethic regulations
of the present Code.

Rule 10:

The labor activity developed by an employee at any of the
companies of Banesco Organizacién Financiera shall be
worthy, and at all times should be a true reflection of the
truth, which should be the guide of their conduct and the
support of their actions. That is why it is forbidden to use
their banking knowledge or techniques to twist the reality
and they shall be refrained from using their abilities, skills or
resources on activities at odds with the moral, the ethics and
the decency.

Rule 11:

Should any Banesco Organizacién Financiera’s worker -on his
own or through a third party whether it is a legal or a natural
person- try to or carry out acts of extortion, bribery, or any
other act of corruption against a public or private official, or
should he exercise on them any coercion that could stray them



from complying with their duties, it would be considered as
if he has incurred in a serious fault against the honor, the
ethics, and the reputation of the Group and against himself.
Banesco’s workers should not advise others and refrain
themselves from intervening when their acts would permit,
protect or facilitate wrongful or punishable acts. They also
shall not confuse or take by surprise the good faith of third
parties, neither act against the interests of the Organization’s
customers or avoid the law.

Rule 12:

The following are considered acts against the professional
ethics and contrary to the worthy and honorable behavior of
Banesco Organizacién Financiera’s employees:

D Insult or make direct or indirect comments about another
colleague, when such acts would damage their reputation,
their interests or their prestige.

D Execute tasks knowing in advance that they carry within
wickedness or deceit, or tasks that are contrary to the
general interest or to those proper to Banesco Organiza-
cién Financiera.

D Act or commit oneself to any form or practice to discredit
the honor or prestige of Banesco Organizacién Financiera.

TITLE I

FUNDAMENTAL RULES
CHAPTER I
GENERAL PROVISIONS.

ETHICAL VALUES:

Article 1: It is the essential duty of BANESCO
ORGANIZACION FINANCIERA’s EMPLOYEES the
Integrity, Loyalty, Impartiality, Efficiency, Responsibility,
Veracity, Neatness, Decorum, Transparency and Service
Attitude, and they shall adapt their conduct, private and
labor, to the Honor and Dignity Regulations that characterize
an honest man or woman, putting the ethical principles
before the achievement of the commercial objectives and their
personal interests.

FIELD OF APPLICATION OF THE CODE OF ETHICS:

Article 2: This Code will rule the conduct of all directors,
employees, consultants and attorneys that provide their
services to any of the civil or mercantile societies composing
the Financial Organization, and at the same time it will

constitute a reference of ethical behavior for all persons that
have a relationship of any kind with the BANESCO

Organizacién Financiera.

Article 3: The field of application of this Code of Ethics en-
compasses the private and labor conducts developed by
BANESCO Organizacién Financieras EMPLOYEES inside
and outside the Financial Organization.

Article 4: The regulations established in this Code of Ethics
will also be binding for the institutions that are part of the
BANESCO Organizacién Financiera, and the collective
behavior of its members will likewise be submitted to the
values and principles herein established.

CHAPTER IT
CONDUCT OF THE BANESCO’S EMPLOYEE

Article 5: BANESCO Organizacién Financiera’s
EMPLOYEES will be an example of good conduct, reflecting
the values established in the introductory section of this Code,
observing diligence in the performance of their duties and as-
signments; showing order in the performance of those tasks
and activities involved in their posts and impartiality in the
performance of their functions. To do so, they shall reject any
offering made by persons or groups interested in obtaining
some kind of benefit from the Organization. In that sense,
they shall observe a conduct that would leave no room for
ambiguity or confusion between the interests of the
Organization and their personal interests or those of third
parties and, likewise, they should fervently protect the
banking secrecy, unless the information is required by a
competent authority. It is forbidden the use of the in-
formation at the disposal of BANESCO Organizacién
Financiera’s EMPLOYEES for their own personal gain,
directly or through third parties, due to the BANESCO
Organizacién Financiera’s EMPLOYEES exercise of its

functions, competences or activities.

Article  6: BANESCO Organizacién  Financiera’s
EMPLOYEES in charge of assisting the public will start their
shift on time and will end it politely letting the public know
about the conclusion of their activities.

Article 7: BANESCO Organizacién Financieras EMPLO-
YEES shall at all times keep their circumspection at the work
place, and all social gatherings, games, jokes or personal phone
conversations are forbidden while a customer is being served.
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Article 8: BANESCO Organizacién Financiera’s
EMPLOYEES will respectfully address the public and will
avoid any familiar treatment, as well as the use of colloquial
or vulgar language during their conversation.

Article  9: BANESCO Organizacién  Financiera’s
EMPLOYEES will be at serious fault to the obligations
imposed by the working relationship, if they are under the
influence of alcohol or any narcotic or psychotropic substance,
which would be reason enough for justified dismissal in ac-
cordance with Article 102 (a) of the Constitutional Labor Law;
with no prejudice of the other penal sanctions applicable in
accordance to the appropriate authorities.

Article 10: It is an unavoidable obligation of BANESCO
Organizacién Financieras EMPLOYEES the responsibility
in the performance of their activities, which involves the wi-
llingness to develop the competences, functions and tasks
entrusted to them, and even the taking of initiative to perform
them. The diligence in the compliance with all requisites and
requirements of their post, a particular preoccupation for
the knowledge of the legal, duly dispositions and of every
norm that rules over the performance of their functions, the
respect for the proceedings and obligations established by
them, as well as the permanent willingness to present a record
of their activities and to take responsibility for the con-
sequences derived from their conduct, without unfounded,
far fetched or accommodating excuses.

Article 11: BANESCO Organizacién Financiera’s
EMPLOYEES shall always keep in mind that the neatness
and decorum also includes their care for the assets and for the
Organization, the preservation of the physical work en-
vironment, and not increasing, by neglect, its deterioration.
Likewise, they imply the care for their own self and for their
clothing during working hours.

Article 12: BANESCO Organizacién Financiera’s
EMPLOYEES shall not have any friendship or treatment
with people that could affect, due to their unlawful behavior,
the position or interests of our Financial Organization.

Article 13: BANESCO Organizacién Financiera’s
EMPLOYEES shall not provide the media information
concerning the Organization, neither will they be able to use
the name of the Organization on talks, conferences and public
events, without previous authorization by the Board of
Directors, neither represent the Organization motu propio
before third parties without authorization.

Article 14: BANESCO Organizacién Financiera’s
EMPLOYEES shall proceed with objectivity and impartiality
on all decisions they should make and on the affairs they
should intervene.

Article 15: BANESCO Organizacién Financiera’s
EMPLOYEES will offer their services and collaboration in
an efficient, timely and pertinent manner, without abusing
the position they hold in the Organization in any way.

Article 16: BANESCO Organizacién Financiera’s
EMPLOYEES shall devote all their efforts to the compliance,
with maximum efficiency, of the functions inherent to their
post, as well as on the strict observation of the ethical re-
gulations contained in this Code.

Article 17: BANESCO Organizacién Financiera’s
EMPLOYEES shall watch over the compliance of all the re-
quisites established for the improvement of the operations
performed in it, without avoiding any requirement, even
when there are family or friendship bonds.

CHAPTER 1T
COMPLIANCE WITH ETHICAL RULES

Article 18: It will be the responsibility of the superiors of
each area, which compose the institutions of Banesco
Organizacién Financiera, to make sure the employees under
their supervision comply with each and everyone of the re-
gulations contained in this Code.

Article 19: BANESCO Organizacién Financiera, through
the Social Security Office or through the Capital Legitimation
Prevention Compliance Officer, or through the Capital
Legitimation Prevention and Control Unit, according to the
case, will investigate any founded claim about unethical
behaviors, protecting the rights of the person making the
claim as well as those of the accused employee, with no a
priori sentences or judgements.

Article 20: The supervisors of the different areas that know
about or suspect of the existence of conducts, schemes or
actions at odds with the values advocated by this Code, shall
not act in a passive fashion, with neglect or adopt an obliging
conduct. On the contrary, they shall perform all the necessary
actions for the clarification of the facts, otherwise, they shall
also be subjected to disciplinary sanctions.

Article 21: BANESCO Organizacién Financiera’s
EMPLOYEES that know about or that have sufficient and



founded suspicions of any other employee’s breaking of any
of the regulations contained in this Code, shall proceed to
inform of such fault to their supervisor, and such supervisor
shall immediately inform the Human Resources Vice-
Presidency, the Security Management, the Capital
Legitimation Prevention Compliance Officer or the Capital
Legitimation Prevention and Control Unit, as the case may
be, so that these, with the support of the Legal Consultancy,
make all necessary enquiries and immediately open a record
containing all that is related to the situation.

Article 22: Once the case has been substantiated, if the
Organization considers there is enough evidence to sanction
the employee at fault, it will proceed to apply the sanctions
contained on Title I1I of this Code, within the legal interval
of time of thirty (30) consecutive days, avoiding in any case
the configuration of the labor pardon of the fault, established
on article 101 of the Constitutional Labor Law.

TITLE II

PREVENTION AND CONTROL
OF CAPITAL LEGITIMATION

CHAPTER1I
PREVENTION OF CAPITAL LEGITIMATION.

Article 23: BANESCO Organizacién Financiera’s
EMPLOYEES shall be fighters against Capital Legitimation,
aware that their primary duty is to defend the Organization
from capitals coming from illicit activities. Their conduct
shall always be characterized by their honesty, truthfulness
and courage for the detection, investigation and report of the
evidence of illicit facts related to Capital Legitimation, and
shall not be negligent or even less an accomplice of this
offence.

Article 24: This Code of Ethics also has as a purpose alerting
our Directors and Employees about the dangers posed by
potential criminal organizations or petty criminals trying to
introduce illicit capitals in our institution. That is why the
attitude and behavior of our staff, at all levels, shall be
oriented to keep the financial services we offer from been
wrongfully used as instruments for the legitimation of
capitals.

Article 25: BANESCO Organizacién Financiera’s directors
and employees are bounded to know their customers base and
to report without any delay to the Capital Legitimation

Prevention Compliance Officer all operations or transactions
that appear to be unusual, suspicious, complex, structured or
of transit and over which founded suspicions or reasonable
doubts might be cast about their relationship with the capital
legitimation offence.

Article 26: For the application of sanctions, as the case may
be, to Banesco’s directors and employees, the principles of
justice, equality and proportionality shall be observed.

Article 27: The sanctions applied to BANESCO Organizacién
Financiera’s directors and employees will be established in the
laws or regulations or in Tite III of this Code. Depending on
the seriousness of the offence, the corresponding sanctions will
be applied, and they will range from the censorship and warnings
for minor or not very important offences, to the dismissal of the
employee in more serious cases without prejudice to the ap-
plicable penal sanctions as consequence of the lawsuit before
the corresponding authority in case the transgression could be
considered a crime.

Article 28: BANESCO Organizacién Financiera’s
EMPLOYEES are obliged to perform all the activities in
reference to the knowledge of the customer, observing the
rules that to this end are provided to them.

Article 29: BANESCO Organizacién Financiera’s
EMPLOYEES in the face of a suspicious activity, of Capital
Legitimation, shall immediately inform their superior in
hierarchy and the latter shall report to the Capital
Legitimation Prevention and Control Unit, providing all
the details of the operation, with the unavoidable obligation
not to warn the client of the execution of the enquiries.

Article 30: BANESCO FINANCIAL ORGANIZATION’s
EMPLOYEES shall always be willing to offer their support
to the corresponding authorities, supplying all the necessary
data and information they should require on their inves-
tigations of suspicious operations and making the statement
the corresponding authorities should require from them.

Article 31: BANESCO Organizacién Financiera’s
EMPLOYEES in the fight against Capital Legitimation shall
do everything in their power to sympathize with and to co-
llaborate with the processes of the investigation performed
by the corresponding organizations, as long as these actions
are coordinated by the Capital Legitimation Prevention and
Control Compliance Officer.

Article 32: BANESCO Organizacién Financieras
EMPLOYEES shall adjust their conduct, strictly and with no
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exceptions, to the achievement of the transparency of their
performance in the Financial Organization, keeping the con-
fidentiality and preserving the information in those cases in
which the disclosure is prohibited, for reasons of higher public
interest or by the Organization, except when such in-
formation is expressly required by the corresponding au-
thorities.

CHAPTER IT
COMPLIANCE WITH THE RULES
CAPITAL LEGITIMATION PREVENTION AND CONTROL

Article 33: BANESCO Organizacién Financiera’s
EMPLOYEES who might have founded suspicions that a
member of the Financial Organization is involved in some
activity for Capital Legitimation, shall immediately report
such suspicion to the supervisor of such employee so that this
supervisor could submit the case before the Capital
Legitimation Prevention and Control Unit.

Article 34: When the Capital Legitimation Prevention and
Control Unit knows, officially or by a report, that an
employee of the Financial Organization might be involved in
some Capital Legitimation activity, whether it be by direct
participation, facilitating or assisting on the improvement of
such activities or by indirect participation, acting with in-
excusable negligence, will proceed to make all the necessary
inquires the case may require, and will write a record of the
case to that effect, with the reports, evidence and co-
rresponding requirements, which will be sent to the Capital
Legitimation Prevention and Control Officer. This officer in
turn will present it before the Committee Against Capital
Legitimation for the corresponding evaluation, with the
reports, evidence and required documentation contained in
the records of the case in order to determine whether there is
enough base to sanction the employee involved in the alleged
offence. Should the committee consider that indeed it is a
case of Capital Legitimation, it will proceed to report it,
through the Compliance Officer, before the Board of
Directors and before the corresponding authorities in ac-
cordance with the Law.

TITLE III
OF THE INCENTIVES AND SANCTIONS

Article 35: The infringement or breach of the regulations
and principles established in this Code will result in sanctions

that will be applied according to their seriousness, from a
verbal warning to justified dismissal, without prejudice to the
lawsuit before the penal or judicial authorities, should the case
have implications with crime activities.

Article 36: The breach or infraction of the provisions of this
Code, due to fraud or serious negligence by a BANESCO
Organizacién Financiera's EMPLOYEE, will result in the ter-
mination of the work relationship.

Article 37: BANESCO Organizacién Financieras
EMPLOYEES who shows an outstanding performance in the
execution of their ethical duties, will have the priority in terms
of promotions, advancements, training opportunities and
others.

Article 38: Reprimands and warnings will be made privately
and with the purpose of correcting the BANESCO
Organizacién Financieras EMPLOYEE, but leaving evidence
on the corresponding personal file of the employee.
Nonetheless, should it be determined that the censored
conducts typify the causes for a justified dismissal, in ac-
cordance with the labor legislation, the Organization will
proceed through the Human Resources Vice-Presidency and
with the previous advice of the Legal Consultancy Vice-
Presidency, to the application of the dismissal as maximum
sanction. If the condemned conduct typifies any of the
offences established as such in the Penal Legislation or in any
other Laws, the Organization will act in accordance with the
applicable legal and corresponding procedures.

Articulo 39: The employee who participates, facilitates or
assists on the capitals legitimation operations will be dismissed
and reported by the Capital Legitimation Prevention
Compliance Officer before the corresponding authorities.

This Code of Ethics has been approved by the Board of
Directors of the Organization in meeting held on June 21,
2006, with the signature of the following members:

Juan Carlos Escotet R.
Luis Xavier Lujdn P.
Jorge Luis Caraballo R.
Marfa Josefina Ferndndez M.
Nelson Becerra M.
Gonzalo Clemente R.
Fernando Crespo S.
Salvador Cores G.
Carlos Acosta L.
Oswaldo Padrén A.*



ALWAYS RESPONSIBLE

e always responsible: this is the principle from which
we have conceived, created and developed our orga-
nization. Since its birth, in 1992, Banesco embraced

avision, a golden rule: having a creed which foundation could
make us growth as a socially responsible company.

For us, to be responsible means to recognize and show respect
for each person and community with which we establish any
kind of relationship. What is crucial here is the fact that we
recognize ourselves as an organization of the people and for

the people.

This means to give value to the differences and the varied ways
of understanding life and assume in a creative and deep way
the agreement and coexistence with others as permanent traits
of our conduct.

Be always willing to listen to others, understand and learn.
Watch attentively the world around us. Cultivate our ad-
miration for others. Learn and practice the different ex-
pressions of solidarity. Make decisions always considering the
entity of the other. Build relationships at every opportunity.
Be always builders of the country and support Venezuela. To
Banesco, all these expressions are different ways of adopting a
responsible citizenship.

Be responsible represents the opportunity to ask to ourselves,
whenever is possible, what can we do to support the initiatives
aimed to improve the quality of life of other people.

But it also means to do our best effort to understand the
huge complexity of the contemporary world, so as all of our
operations and business could be clear, transparent an ethical.

Be always responsible means to act in favor of education and
culture, health and the environment and towards anything
that could foster the values that strengthen a better coe-
xistence.

Be always responsible means to recognize our own limits; to
have a high consciousness of what we know and what we don’t
know. It means keeping always alive an awareness based on
respect to the rule of law and the needs of our fellows.

Be always responsible is a commitment to adopt the principle
of the corporate social responsibility with all of its con-
sequences. Understanding that it is possible to improve and
go deeper into its practices everyday. Be always responsible is
a dimension with which we comply every day, on a permanent
basis, over the time, from generation to generation.

Be always responsible: that is our new creed, our manifesto.
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Pioneers in presenting the country with a Social Balance
Banesco is a pioneer in presenting the country with a Social
Balance with a review of the investment made by the orga-
nization, along with its Social Partners and the community.

In 2004, Banesco published its first Social Balance. In that
occasion, we made an effort to support the resources executed
in different projects for the benefit of our environment from
1998 to this date. The accumulated investment up to 2006
amounted to Bs. 64,575,588,000, where we included the
internal dimension of our Social Responsibility program
based mainly on our human resources. Bs. 20,330,606,000
out of the total amount corresponds to 2006.

This report, voluntarily prepared by Banesco and as a part
of the commitment made by our organization to
transparency and communication with all its public, en-
compasses the actions related to the matter of Social res-
ponsibility developed by Banesco in 2006, from a perspective
based on sustainability.

The methodology employed is based on the recom-
mendations contained in the Global Reporting Initiative,
Version 3 (GRI-G3). For the year that closed on December
31,2000, the social performance indicators have been subject
to review by our External Auditors De la Vega, Mdrquez,
Perdomo & Asociados (Horwath Venezuela). This has
required a total of 200 men-hours of work

A AccountAbili

Institute of social an ethical accountability

Banesco is a member of AccountAbility, an international pro-
fessional institute, prominent and active in the field of the pre-
sentation of social and ethical balances for sustainable
development. AccountAbility has over 200 individual members
and 100 member organizations in 20 countries of Africa, Asia,
Australia, Europe, Latin America and North America.

We will continue walking the path towards our certification
with the Standard AA1000 which will reinforce us as a
dynamic, conscious, and responsible institution for its actions
and commitments with our different internal and external

groups.

The AA1000 standard is an evaluation and balance pre-
sentation instrument for the non-financial activity of the or-
ganization. [t will provide us with the parameters to consolidate
our business administration, in accordance with the ethical and
humane values that will project us as the leader organization
in corporate social responsibility.

The objectives we pursue when presenting this Social
Report 2006 are:

D Transparency: Evaluate, inform and communicate our
internal and external groups, through an Annual Report, of
our business performance, based on the criteria of a socially
responsible administration.

» Commitment: Identify the demands and needs of our related
groups, through studies and systematic reports for the search
of timely and sound solutions.

» Ethical Behavior: Integrate the Social Responsibility criteria
into all our organizational areas through a training and
awareness program about a new vision of our business based
on the principles of respect, solidarity and corporate
commitment.

D Excellence: Establish corporate efficiency and performance
criteria in harmony with the ethical and humane values that
identify us as Corporate Citizens.

Benefits and impact of the

Corporate Social Responsibility:

D Increased financial performance of the institution.

D A higher productivity of our staff.

D Innovation of processes and services.

D Reduction of operational costs.

D Satisfaction of the social concerns of our stakeholders.

D Increased commitment and loyalty of the staff.

D Differentiation and distinction of the brand in the market.

D An improved image before employees, customers, suppliers

and stockholders.
D Harmonic relationship with the community.

D Acquisition of new customers and investors.



THE INTERNAL DIMENSION OF OUR SOCIAL
RESPONSIBILITY PROGRAM
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Our Stockholders
Our Workers



OUR STOCKHOLDERS

t Banesco we generate value for our stockholders,
producing profits that can be distributed and ca-
italized, and that are equal or above the local market
standards. We support the bank’s administration in our values
and we are guided by the highest ethical principles. We are
also guided by the transparency in our relationship with our
internal and external groups, and as our stockholders do not
escape from this practice, they also enjoy an equal treatment.

Annually we hold two Stockholders Ordinary Assemblies. In
2006 they were held on March 27th, and on September 25th.

We confirm our will to administrate the business in a plural
and participative manner. We firmly believe in the exchange
of ideas and thoughts, which is the reason why we involve our
stockholders in our daily routines. We count on a wide base
of particulars, which benefit from a high profitability and
solvency.

The bank’s social capital at the closing of the fiscal year is Bs.
554,372,983,000, represented by 5,543,729,830 shares
(5,248,276,449 outstanding shares and 295,453,381 at the
treasurer’s office), with a nominal value of Bs. 100.00 per

share, distributed among 5,995 stockholders.

Dividends

In 2006, Banesco Universal Bank decreed dividends for Bs.
72,014,757,463 agreed on the Ordinary Stockholders
General Meeting:

Dividends in cash:
March 27th, 2006
Bs. 30,028,545,871

September 25th, 2006
Bs. 41,986,211,592

Dividends in stocks (March):
Total Bs. 66,376,562,900

We interact with our stockholders

through different channels:

TiempoBanesco, monthly publications made by the
Organization.

CableBanesco.

Reports and memories.
www.banesco.com, our corporate web.
The Board of Directors.

Our Corporate Government practices.
Contacts and direct meetings.

In 2004 we started the publication of our Corporate
Social Responsibility Annual Report, containing
detailed data about the distribution of our profits,
destined to all the social action projects approved by
the Board of Directors.

National communication means.
Our network of agencies.

The Stockholders Unit that offers all the necessary
information about the investment of the holder, as
well as of the financial institution.
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OUR WORKERS

¢ foster a worthy labor environment for our
workers. Equity and equal opportunities act as
guide principles in our relationship. We seck to

satisfy different needs beyond our contractual and legal lia-
bilities and we develop a series of initiatives aimed to foster
the conciliation of the family and the labor life.

We promote our organizational values among our human
capital, as well as their training and education. All this results
on a team composed of 10,171 members, all of them devoted
to satisfy and exceed the expectations of our customers and
the community.
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HEALTH

During the year 2006, through our Health Service at
Work, we reinforced this preventive approach based on
the morbidity indicators. For this reason, a series of ac-
tivities and special campaign were carried out, not only
in the Metropolitan area of Caracas but also in different
regions in the countryside.

The educational aspect -awareness and information
for our whole labour community- also happened to be
a key factor within the preventive approach. Under the
premise “approach the user” we offered different
medical lectures.

We continued the MEDIPHONE service, medical
attention at home, through which the worker and his af-
filiates can be advised to obtain medical assistance at
home or be transferred to a nearby health care center, if
necessary, 24 hours a day, 365 days a year, with no more
than a telephone call.

Additionally, we have supported our workers in case of
extreme diseases with additional help which amount to

Bs. 111,926,000.

NI .. HCM Coverage

A1 Medicol Expenses from workers| 4,556,779,362.81

L ) Medicol expemses. |
for relaives | 4317176, 40,04
| Totol s, 8,873,955,804.25




WITH THE STUDENTS IN MIND

We offer an apprenticeship program to comple-
ment the academic training of students from
different educational levels. We provide them with

a nurturing labor experience for their future pro-
g P p

fessional life.

Apprenticeships

Number of
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LABOR RELATIONSHIPS

Relationships with unions

On January 18th, 2006, Banesco community participated
in the election of SITRABANESCO Board of Directors
(Workers National Union of Grupo Financiero Banesco) for

2006-2009.

et |t |t | T

This process was ratified by the Venezuelan Electoral National
Council and the Labor Ministry.

The legitimation of the union authorities strengthened the
harmonic climate of the relationship between the parties and

levered a permanent and effective communication, mutual

| | 3| a3 | —

respect, shared interest conciliation, as well as the negotiation

under the win-win philosophy.

Apprentices training

On the other hand, in 2006 we trained a total of 367 INCE

| —

apprentices, with an investment amounting to Bs. z-nglmuwm l;
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series of training activities were developed in order to provide 5 -
kers with the required skills and knowled ’"FF'"“‘EE"*
our workers with the required skills and knowledge to > VP Corporcte Banki

improve their performance, such as the following:

® Certification and update program for the staff of our > VP Western Southern Region
branches and Business Advisors in the different banking Total mmm“

-

o
-

segments;
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OUR WORKERS

® Massive training on credits, which allowed supporting Training Areas
the decentralization of this process; Tﬂ""-‘!'l; | Men-Hours invasted
® Projects Management in order to form project leaders 3 Adminstrofion ] 47
; ; ; . 7 [ommwnicotion 180
aligned with a unique strategy and methodology; >t u
® Quality Service such as Strategic Administration in order - {wpum“ ke [ Sed r;m 0576
to improve the interaction with the customers and > Wodule 1, Finantiol Stalemests !41_9{54_
encourage successful sales; "3 Mool I Produc, Proceses and Plces 5,04
® Development of Supervisory Skills in order to rein- 3“& Senice o5 Srotegic Management ﬁa:_ﬁ
force the role of our supervisors and managers towards > Finonez ond ey 7775
the achievement of their goals, through the successful 3 Marogement, Loodarship ond Supervision 6,648
performance of its supporters; > Lgel und gl :‘m
® DPermanent updating of the technology staff, as well as > Cetiiation programs i ;ﬁ
Information Safety; el 5,168
1 - . .M
Likewise, the organization developed its e-learning platform 3 d Terhnicion 2040
as planned. This is the base to launch a self-development :Sulm I‘:‘m
culture through the massification of our training activities 3 Erpowmment 100,120
with a significant cost reduction. Y Commniy Banking 1,244
3 Projects Management 6315
Total Men-Hours invested 319,145
Tatal Bs. 7,251,645,815.11

Training on Prevention and Control of Capital Legitimation

| Workers
Activity | Amount Bs. | favored
> Lechure: “Operetional ik ond Tocic imeligence”, addresed o Credit and Specinkred Barking stofl 5000000 | 7l
"3 Poriipation of 3 workers in e Course “Troining of orporale Advisors™ B300000 | 3
"3 Workshop on Copiel Legiimation ond Firencing o Teroram”. Arguo Sote 2500000 | 5
 Prevortion Worhshops 5000000 i
"3 Inducion to New Admisions in the courtryside L saie | 3
¥ Others 33 433 386
Subtotal 159,754,500.00 | 952

Model of Management by Competences

In order to be able to compete in increasingly globalized
and complex markets and gain customers whose ex-
pectations grow as they know new products and services,

we launched in 2006 the development of the Model of

Management by Competences.

We are increasingly aware that this is the knowledge age,
when the differentiating element among the organizations,
as well in terms of competitiveness, rests on their people.

In this way, the human capital turns into the most
valuable asset and a distinctive trait, basically com-
posed of the competences of those individuals.

Based on this need and following the methodology
designed by a consulting firm specialized on this matter
and after a series of work sessions with the bank’s executives,
25 competences were defined. These competences are
directly aligned with the strategy and vision of our business,
which together constitute our Dictionaries of Competences
and Behaviors. These documents are a value added to the
management of different sub-processes of Human Capital
aimed to foster the recruitment, development and
evaluation of our staff and aimed to define the expected
conducts in order to achieve our organizational goals.



QUALITY OF LIFE

With the purpose of fostering healthy life styles among our
workers and encourage the conciliation of the labor and
family life, we develop and consolidate different activities,
such as our Vacation Plans and Sport Campaigns na-

tionwide.
1,500 people par-
Sports > people  p
port ™1 ticipated in the bowling
ﬁi == tournament, while the
EANI Sport Campaigns carried
| BIEGN0  out at the different
- -lu”'iﬂ% regions gathered 4,620
| HLh m workers.
Vacation Plan
The chidren of 7 785 workrs

HUMAN RESOURCES SELECTION

Staff Trnover

| Admitted | Retired
3 Exscuiive saff ' L 4
;m _ 'ugg | 1.3
Total 2,457 1,532

Our strategy in the matter of human capital is focused on
the development of our internal talent and the creation of
new possibilities so as this new talent could make a career
within our organizational structure. We approved 977
internal promotions in 20006.

DISABLED PEOPLE

' Disable Personnel still active

at the end of 2006

Number
Location of workers
3 vt TP | i
Total workers 10

Among our values, we foster Diversity and Adaptability. In
this way, we encourage the labor insertion of disabled
persons. Currently, young citizens with Down Syndrome and
locomotive disability work at our institution. They act in a
comfortable and nurturing labor environment. For several
years, these workers have been carrying out flexible and
dynamic tasks, which favor their productivity and represent
an example of effort and perseverance within and outside the
bank.

In Banesco we encourage tolerance and respect for the other,
equal opportunity and non-discrimination.

In 2006, a young citizen with Down Syndrome was admitted
to our organization as an active worker. She works as a re-
ceptionist at the VP of Customers Attention. This young girl
approached our institution thanks to our agreements with
the Civil Association APOYE. This insertion strategy
includes awareness activities by the supervisory staff and
workmates addressed to these young citizens previous to their
insertion in the bank and all this happens under the attentive
observation of the association that promotes their insertion.
Another young with locomotive disability joined the bank
in 2006 as Analyst of the Monitoring Unit attached to the
VP Back End Operations Cards.

We have also admitted other disable persons by the hand of
our supplier, Restoven de Venezuela, which includes in its
payroll two young citizens with intellectual disability who
work in the cafeteria of Ciudad Banesco.
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OUR WORKERS

TO CONCLUDE, WE PRESENT THIS SUMMARY WITH OTHER BENEFITS GRANTED TO OUR HUMAN CAPITAL

Contractual benefits ® 7,113 children between 0 and 12 years,
Benefit || Amount Bs. children of 4,646 workers, received
i}_ghi_i?_ ‘o _I: . |___ Christmas giftS.

"3 Uniforms ped equipment i_ A ® 1,348 workers were decorated.

3 Gwistmosioys | 1.500,000,000

> Buttons ond decoraions | 438,000,000 ® 40 workers received scholarships.

Y HIM Covering | 687395580425

Total Bs. 15,651,955,804.25

® 735 workers were granted with housing loans. Non-contractual benefits

©® The mandate of the Law on Food for the Workers is -""m — ” e h'
enforced through foods stamps. Besides, the workers : mw | J'mﬂ?;u'ﬂ?:;]i:;
not covered by this law count on a cafeteria located in > Food Sutsidy | 343000 000
Ciudad Banesco and they receive a subsidy of around 3 Medal ervin [ 430549000

. 3 Medheel aissstence 119,526,000
77% of the costs incurred. —— ——
Total Bs. 8,186,960,272.45

I._Egﬂl Libilities ® An average of 1,360 workers was

Benefit Amount Bs. provided with nursery service for
= their children.

“» Nurseries | 248887710073

> Low on Food for Workers | 12.964,734,947.85 ® An average of 3,353 workers

> Training | 59,754,500 received food stamps.

Total Bs. 15,513,366,550.58

Total Investment in our Workers

Benefits Amount Bs.

3 (Contractual [ 15,651,955,804.25

“» Non-contractual 8,286,960,272.45

“> Legol liobilities 15,513,366,550.58

Y Troining 7.251,645,815.11
Total Bs. 46,703,928,442.39




INTERNAL COMMUNICATIONS

The management of the internal communications is the
platform that allows keeping connected over 10,000
employees nationwide, through out the divulgation of
corporate and general interest information.

Pursuing the achievement of one of the bank’s strategic ob-
jectives, a study was designed, developed and applied in order
to measure and determine the satisfaction level of our
personnel in relation to our internal communications. The
results obtained were highly positive and brought about new
possibilities to improve.

To do so, we developed a project aimed to centralized the
management of our internal communications through
the VP specialized on this area, levering in the process
the use of the electronic means available at the orga-
nization (e-mail and Intranet) which most important
product was the design of an attractive Weekly

Newsletter which allows Banesco community to be ==
informed with a single contact. —-—
w

At the same time, we developed a mechanism to
request the publication of corporate information
through an electronic mailbox managed by the
VP of Internal Communications and Events.

In the search of new opportunities to improve, —~—

as of the second half of 2006, we started to = -

refresh the Intranet in order to be able to
provide the best services and quality that e
our human capital deserves. =

And with a view to their development, pro-

fessional and personal growth, the organization implemented
the most innovating voice system, which through speakers
installed all over Ciudad Banesco allows the transmission of
news addressed to strengthen the quality of life in relation to
information.

Our internal media

Tiempo Banesco is the name shared by all of the bank’s internal
media. Besides the e-mail, the Intranet has become one of the
most frequently used media by the employees, as through this
net it’s possible to get not only corporate information, but
access to the services related to the Human Capital area
(vacations, salaries, severance pay, etc.), savings cash (loans,
advances ...), among others.

Since its birth, Banesco edits a corporate

= journal which has evolved according to

' the expectations and needs of our

customers, internal and external, which

offers information about projects,

ey products, services and special promotions

: offered by the bank, as well as our Corporate

Social Responsibility. Currently this journal

has two versions: VIP and Enveloped,

addresses to the different customers segments

served by the institution, besides a newspaper exclusively
internal called Extra Tiempo Banesco.

Additionally, there are several boards placed in the elevators
of our branches nationwide and more recently at the service
areas in our headquarters in Ciudad Banesco.

With cutting-edge technology, everyone who visits our
agencies and branches can enjoy the varied programming
offered by CableBanesco, a TV close circuit system that
displays our advertisement, the activities carried out by our
staff and Social Partners, as well as documentaries realized by
famous channel such as National Geographic and Vale TV.



THE EXTERNAL DIMENSION OF OUR SOCIAL
RESPONSIBILITY PROGRAM



Our Social Partners

Our Commitment to the Community
Banesco Corporate Voluntary Work
Our Commitment to the Environment
Our Customers

Our

Our
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L SOCIAL RESPONSIBILITY REPORT 2006 Banesco

OUR SOCIAL PARTNERS

We address our social investment to support projects linked to the education and health sectors. We execute our Social
Responsibility Program along with myriad of extraordinary institutions which make possible the causes and initiatives in
favor of the communities all over the country. Our Social Partners are the following:

FE Y ALEGRIA

It is an Integral Popular Education and Social Promotion
Movement, with an action addressed to the impoverished and
excluded sectors and aiming to strengthen their personal de-
velopment and social participation. It was created in
Venezuela 50 years ago by the hand of Jesuit José Marfa Vélaz.

DoN Bosco HOUSES
NETWORK CIVIL ASSOCIATION

It is integrated by nine houses located at several states of the
country. The Civil Association has the objective of teaching
some kind of skill to the children, young boys and girls and
adolescents that live in a situation of abandonment, to rein-
corporate them to the educational system, provide them with
medical and psychological attention, and assimilate them into
their family group. They have representatives in Valencia,
Miranda, Mérida, the Federal District and Monagas.
Nowadays, the project is led by father Rino Bergamin.

FRIENDS OF THE CHILD IN NEED OF
PROTECTION FOUNDATION (FUNDANA)

It is a non-profit Civil Association, integrated by professionals
and technicians from the social sector, devoted to offering
protection to children between the ages of 0 and 6 years,
who lack a family environment due to physical or emotional
maltreatment. Their mission is to rescue the individuals,
develop their potential as much as possible, and achieve their
insertion in a harmonic family environment. Fundana was
founded in 1991 by Elsa Levy, its current president.

CHILDREN’S MUSEUM

This is the first science and technology center focused on the
children of the country. It was created as an educational and
recreational program of the Children’s Museum Foundation,
a non-profit private institution, created and chaired by Mrs.
Alicia Pietri de Caldera 22 years ago. The main objective of
the Museum is to be the center of educational spreading for
children from 6 to 14 years old, especially those belonging to
the lower income sectors.

HIGHER ADMINISTRATIVE STUDIES
INSTITUTE (IESA)

It is a non-profit private academic center which offers a public
service to the whole society, and is independent from any
tendency or economic, political, religious or governmental group.
Created in 1965, the IESA is devoted to teach management,
with support on research, in administration and in other dis-
ciplines. Its teachings are aimed to the development of ma-
nagement in public and private organizations. By
recommendation of the National Universities Council, the
Institute was recognized by the Presidency of the Republic of
Venezuela, through Decree number 1,471 from March 16th,
1976, as a University Institute for Higher Administrative
Studies.

ANDRES BELLO CATHOLIC UNIVERSITY
(UCAB)

With its three venues -Caracas, Guayana, and Coro- it’s a
private non-profit higher education institution. Its main
location is located at the neighborhood of Montalbdn-La Vega
in Caracas. It was founded in October 1953 and entrusted
by the Venezuelan Episcopacy to the Company of Jesus. Its
mission is to contribute to the integral education of the
university youth, on its personal and community aspect,
within the Christian conception of life.

VENEZUELAN ASSOCIATION
OF CATHOLIC EDUCATION (AVEC)

It was founded in 1945 and groups all those educational
institutions which voluntarily ask to be included in the
association and that define themselves as quality edu-
cational projects, evangelist, of believing commitment
and social change. The available centers have been willing
to open themselves and answer to the urgent needs of the
families and communities they offer their services to.
This way, the answer complies with real priorities:
attention of children and the young, training,
strengthening of family cells and of the community or-
ganization.



EXCELSIOR FOUNDATION

It is a non-profit private organization devoted to
encourage, support, promote and spread academic ex-
cellence of children and the youth belonging to private,
public and special educational centers of the capital
region. They basically offer four plans: Recognition and
Student Encouragement Act, Scholarships, Academic
Contests, and Promotion of Excellence.

VENEZUELAN FOUNDATION AGAINST
INFANTILE PARALYSIS

In 1942, doctor Eugenio Mendoza Goiticoa created this
foundation to face the sequels produced by the poliomyelitis
in Venezuelan children. The foundation promoted the cons-
truction of the Children’s Orthopedic Hospital (Federal
District), which annually receives 140,000 children and
young persons with locomotive and neuromuscular problems
coming from different parts of the country.

VENEZUELAN RED CROSS

Its mission is to provide timely and effective humanitarian
assistance addressed to the victims of international or national
armed conflicts and /or natural disasters. It tries to improve
the situation of vulnerable people all over the world, through
the permanent action of all components of the International
Movement of the Red Cross and of the Red Half-Moon and
the tenacious and resolute effort of the volunteers.

VENEZUELA'S ANTI-CANCER SOCIETY

The creation of this institution was the result of the tenacious
effort of a group of socially sensitive citizens, led by Doctor
Alejandro Calvo Lairet. Its mission is to contribute to the
reduction of the incidence, mortality and morbidity of cancer,
through education, investigation and early diagnosis in order
to create collective awareness of the dimension of cancer in
Venezuela and promote its prevention among the healthy po-
pulation.

AUDACIOUS ASSOCIATION TO (GUIDE
AND ENCOURAGE PEOPLE WITH SPECIAL
NEEDS (APOYE)

I’s an organization that provides labor-craftmanship training

at work centers addresses to people with special needs (Down
Syndrome). Additionally, the association provides psycho-
pedagogical assistance, including all the academic activities,
Language Therapy, Psychology, Informatics, Drawing,
Acting, Dance, Swimming, Labor Insertion.

SALESIAN LADIES CIVIL ASSOCIATION

The association is integrated by a group of Catholic
laywomen committed to the Christian community and by
Christians in the civil society, and they constitute a Private
Association of Congregations. The Salesian Ladies operate
from private centers and privilege popular health, education
for work, the rescue of the youth and women in general, the
education of women as a means for the orientation of
maternity, the indigenous woman promotion, the recovery
of the feminine population in jails and the micro-enterprise.

VENEZUELA WITHOUT BOUNDARIES
FOUNDATION

This is a non-governmental organization that funnels
resources towards non-profit organizations which works point
to improve the living conditions of low income sectors, par-
ticularly children and the youth.

FOUNDATION OF THE STATE FOR THE
NATIONAL SYSTEM OF VENEZUELAN
YOUTH AND CHILDREN ORCHESTRAS

This foundation was born in 1975, around the figure of
maestro José Antonio Abreu, with the purpose of em-
phasizing the full development of the project in each of the
Venezuela’s states: to foster and consolidate the cultural
idiosyncrasy proper to each region and form an huma-
nitarian and integral personality in the children and the
youth in order to favor their full insertion, through the
artistic development in a useful life.
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SOCIAL ACTION IN ALLIANCE
WITH OUR SOCIAL PARTNERS
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Hand in hand with our Social Partners we have developed projects with a significant social
impact, basically addressed to the education of a growing number of Venezuelans.

Organization /Institution | Project | Amount Bs.
> UCAB-Cororms  Simoncita Program o o Bolivarion Basic School in Lo Vega | 91,270,000
s Engineeri 5,000,000
13,000,000
240,000,000
2,000,002,000
264,521,217

> UCAB-Guyona Ubrary consiruction T
3 Fey Alegria _ Consrucion and procurement of Higher Educotion Insfitufions
: m@ﬁ@ﬂ of Thinking oddressed fo Fe y Alogria teachers

> Salesian Lodies Assodiafion Program for the Consolidation of Training for Work

 Event “La Sopa del Amigo Taribefio” )00,000

5 o e Gl i T TASE
Dthers 282,000

JFudons | Maintenance quate for The Toddles Vilage 50,000,000
> APOYE Givil Association 50% of the heod office remt 13,500,000

> Venezuelan Red Cross Installation of an elevator of the 9,560,000

|

1

I

i

!

|

i

] | 900,000
s Ibero American Foir 2006 g 320,000

|

|

I

|

i

I

|

3 foenem T T e o To gt 000
> Venezvelo’s Anfi-Concer Sodety Mﬁmﬂﬁd 1T pi—— | 100,000,000
e RO AN NN L | 19,375,000
> Venezuelan Foundation agoinst Infontile Poralysis | Procurement for the hospital operating rooms 120,556,000
S S ]
3 Fesnojy _ | Construction of e new head office of the Center of Social Adtion for Music | 2.000,000,000
> Children's Museum Foundation  Projedt “The emotion of iving without drugs” | 75,000,000
Development of educotional Web page | 2000000
JMEC Severol projecs {see. P33) 13,094,021,723.13
Y Excebsior Foundafion | Financing for Educational Programs corresponding to 2006 | 8,500,000

Total Bs. 8,688,089,643




The Venezuelan Association for Catholic Education is one of our main social partners. In 2006, we granted them Bs. 3.09 billion
in order to support varied projects and initiatives as a part of the effort to prevent drugs consumption, as the direct and indirect
beneficiaries under social risk due to their poor living conditions and their location in areas where the circulation of this substances

is quite evident.

Bonesco Social Action in the AVEC 2006

Stote | locstion | Project | School /Bearficiary | Amount Bs.
3 bmamoes | Puersn lyoauche :.;dmm-mwm | EE Jorn 1838577100
materinl
| | Heod office tonstraction | UE More Mozarele 90,000,000.00
9 g £l ele Soppert ond Socio pesdorel roing for theyoulh | Hulo 47,000 000.00
of £ o dparm |
i | Gt | (ot G ol RO
S Mo Tpersion of the sy ryche from 7,000,000/
L | bth o Sth deren |
| Howy | mﬂudwuu&nu 5,000, 00000
B | Cuded Gy | 30,957,085.00
3 (oshote | Vet Hq-dmuuhwm T T
Comtrurtion ol e school second vioge | 300,000, 00000
Fhoctric pydem works 50,000,000.00
lpd | o | Consirudion of the tesroams, s | SW T S
[ S — —Tsuaon
| lofogoen | wdhh&. ! 0,50, 000,00
(oedelorie mdnmiaﬂm Hﬂﬂhﬁbhw 9,000, 00000
| (oo [ Hmﬁalh.‘luhwhhhw ™ 90,00
, | om Soxiel Prevestion Vobves
| Tendotonds | Bunic ond N Multiple sponts roura | U (ol LSl 47 Bk 55000
Yikin | Gm Usehoom | Marseio (oo - 2,000, 000.00
Purto fig Tomsoliderion of offices 0 provide imegeal | ER. S Wiguel Arcongel #4,000,000.0
— | | isrion b the childnen ond odoleszents | :
3 Gucs | Joore Vonsiruction of the bulding lo provide oeidanes. | (L. e, s o St 4500000000
|t chidhen ond odelescenty
Ylom | (oore | ecovery of the fome Sheber | Uzun Hoger Serto Moris Goreti
 foryo | Ui of the woks o bt e i s coont. | UL Wi . o Coneeri
| Tinofied toura | H1 Mode s
T -“m:a
) Miridn | M (omcepcin
3 Mionds | Pelre '&nhpmdwhhm&n | Matke larin Luia (oser Fomndotion
| | children ond mwarby secors
[ lefdm | quimsm | Don Busia Popular Tchekol eheck
[imrimare Urited Nt Meeled Sooererslep gponted | hmpgnst Private Schedd
La (miellonn &ﬁm‘hﬁdhmmhh | S e Privane Schoel
| | ooqiiton ond v of epipred forenefionits |
| lmleoge. | Comoidefion educasional rmummes I.I.E. Cormnin de Jesir
T Sem gl
> Fogeen | Guenare {onshurtion, o ood extivetion ﬂq-mnmm;c_
= ] | af the Insgrl Trining Conter ane Socind romoiion |
3 Tichim
| Comodenol el ond Sood oo | | 6500000000
2 I Warkipio Carmiruchion of the first doge of the (krarcomr. | sl Marialin Chempaget /i 14291317814
| lo(ofoda | - Projest ot Martofing Champogno School | Aoriafion Hermenos Morior: de b brosons | )
Marmato Rapair of the schoofs dossooms oeel boffvoosss | Gormga Privete ool 4524 35600
| - Comalidetion of sdunondl services umnhu 75,000,000.00
Revamping of the exiemal oen ood orstruttion. | ULE_ Avgyadiocesene Pode s Cuefa LRIR ]
[ofommioryom 0000 | = Ll oo e
| (obimen | Vet Loy progect uthmmmum | suimm
3 letiorel “Werkabiopn on et drugs Irtegre Prevention. | Venepselon Asodiation for Cathol T e AW
| | Educotion (ot (AVEC)
Geont for the project of Diskrss Religon Traing. | Wenwwelon Asianiafion for (athokc 500,000
| | Courses Tor the toachers || idhucosion Cbélicn (AVEC |
Tatol By, 3,094,021,723.13
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SOCIAL ACTION IN ALLIANCE WITH OUR SOCIAL PARTNERS

Results of the P carried out with our Social Partners
Social Partner | Project Nome ]L Description I_i'[_lliuﬂ Beneficiaries | Indirect Beneficiories
> Sadesion Lodies Professionol Training Cenler [ Cansofidafion of the center through the updating of equipment, improvement of | 700 young diizens 800 pecple
(ol ssodiotion Dlon Bosto 88 — | the infrastructure and fociies and support 1o the payroll of the ceners indlitotors :
2 W Wtionwal Progrom for the Sodal Infegral | Consolidufion of the culture, sport ond edurtiona! infrostrure of 35 18,724 children 1,120 people
Prevention of Drugs Consumption mm.iqﬁmeWHmim and odolescents
3 Fey Negrio Cormtrucfion, revamping and procuwrement | (onsofidution of the infrastruchure of 3 educationd] contors b,000 peopl 15,000 peogle
ol the higher educaion insfilstss Jesis
Obrero (o), Borguisimet
el Som Francico (ufia)
|
> Fesnojiv “THesad office off the Notionol System | Culmination of the kst stoge of the heod office for the Venezuelon Hafional | 300,000 membersof the | 120,000 people (studerts,
of Orchestes System of Children ond Youth Orchesios Nasicnal System toachers, geneenl peblic
of Orchestros and emkoyess of Fesnojiv)
™ buehior | 48 Event 1o Adowledge — i ""'"ufhhuuimu&mlmfmlﬁmﬂmimuinﬁ 'z-m'm— 14,615 fomilies
Foundation o e Sk IMum oot and Sl Eduction Schook|
) Frivate Foundation Prevention st childhood mdﬁmﬁrﬁh'ﬂhﬂ'h&ﬁh&w s 1500 dldren {shadents of Fe | 5,500 people
(hidren's Museum employees in the Exhibition “The Possion of ving wahout Drugs” insilled by | y Alogio schools and diren
SR | the Chden's st ofBoeosengloyess) |
3 Venezuekn Fourdafion | Procuremen of 4 operating rocers | Procuremend of Equipment for Anesthetic Monitoring 7,485 potients 157,000 pafients
ogairs! Infanle Porolyss | for the Hospital Oriopédico Infonii and waes
 Fundang ﬂﬁmﬁﬁﬁiﬁkﬂ_ ‘Fouse For chidren who hus been abandoned or the vicims of viokence. The Geerdian | 777 chikdven and famles | 3,885 people
Progrom, Profom |Chuoo ond Arigel Frogrom immedintsly recsives ohused children. The Profum progrom seeks |
on Bermexing) to sirengihen fomilies under high risk and)/or affeced by mulfple problems |
5] Sacond Aursion in Fovor of the foundation |mmwnmd%hﬂhmﬂ 120 dhildeen 360 peogla
and inferntion! ortists .
" Houses Hetwork Don Bosco | ARTS Projed {Social Awisiones Furﬂvm-ﬂwwwﬁdhrumumnm&m | 84 children ond young peagle| 334 people
(i Asocion dRoimecbon] |uﬂwmrs i the sreets (Boscobus) _
> Ucs Comstruction of Los Angeles School Conmtriion of o school o the chidhen of Lo Fsirello oo in preschool ond secoed | 170 dhildren 200 Fomilies
Lo Esel, Lo vego, Nideo Osa * stogeof the Bosi school,formel educaton o o spoce devoled o egrol edcion
3 Mooy Labor sarfion of young people discblod | Acodemic Training-Theropies, orts workshops and raining for lobor insertion | 42 young peagle with 367 studunts da their
. i | oddressed to young pople with Down Syndrome Dmirﬂm onnual apprenticeships
¥ Congiena Sehosd {oessrution of edrasructure | Consolidate is integrol teoching work through the expansion of the School for | 500 peogle 2,500 people
for the Il aeed IV stoge of Bosi Fducafion | Training in Bokery, Poskey, el
> Vemeovela's Anfiloncer | Uiz Rodio apainst Concer | Funds Raning Rodio Compaign 4,800 potients 15,700 pecple
1%&&&1&&1 | Mhedhications acqueition _i"muim' ssition of chematherapy drugs For children ond odolescants with concer ""Hﬂ'ﬁﬁaii | 420 peogle N
Comees Foundation

AS SEEN BY OUR SOCIAL PARTNERS

ach year we conduct a survey among our Social Partners
Ein order to know their expectations and encourage a cons-
tructive dialogue which could allow us to achieve our
common goals.
W call Social Partners those institutions and organizations along
with which we carry out our Social Responsibility Program.
We foster alliances with these entities, which already develop a
significant task in our country with a positive impact on a
growing number of Venezuelan citizens.
Our Social Partners are the following: Fe y Alegrfa, Fundana

(Friends of the Child in Need of Protection Foundation), AVEC
(Venezuelan Association of Catholic Education), Don Bosco
Houses Network Civil Association, the IESA, the UCAB, the
Excelsior Foundation, the Children’s Museum, The Saletian
Ladies Association, the Venezuelan red Cross, the Venezuelan
Foundation against Infantile Paralysis, Venezuela’s Anti-Cancer
Society, Apoye Institute, Venezuela sin Limites and Fesnojiv.
The results were highly satisfactory and we found that our Social
partners are quite satisfied with the alliances that we have forged
on the following terms:



Status of the work or project in 2005 | Status in 2006 | Finol execution | Territorial Impoct | % executed

The cester lncked o axfteria. It olso hed o poor sanitary | The infrostructurs wos improved. 2 muliple bathrooms wern revamped. [ Project under (Copital Disaria (DC) 100%
infrestruchure ond fumniture, Building of the cafeteria. Acquisiion of an exdracior for the feteria. | peemanient execution | and Mirando State |
Poor infrastructure ot 75 insstutes, | Bulding of: 2 sport courses, 5 certer ond fibrury. Revomping of 6 oductiondl | Project under | Mofional ' 100%
centers, Consafidoion of 3 Integrol Asssfance enters. Procurement of | woler fonk | permanent exetufion
and coesolidation of 3 Valoes Formation Programs.
Kpoorinfrostruchre of thethres centers. | (DD CATIE: Revomeing of the Bulding “C". Remodeling, procrementond | Isculmingfion | DC LoroStoteond | BSY

implementation of the fbrary. Remodeling of the Reproduction room. Remodeling | s expedied Tt Stale
of the: Chopel. LD BARGUISIMETD: Construction of Buildings 1 and 5. IUSF; for 2007
procurement of 20 deroams, 1 eleciridty alefier, 1 courss and 1 conference roam.

17,000 m? of construction. | "Final stoge of o buiding composed of 90 reheorsol roms, 2 omphitheater rooms | s colminafions | Nosional | R
anid coodimic dossrooms. Instollofion of Jesis Solo’s woek on the heod office fapade] expaded for the
first half of 2007
e ek | T ey e o o et 1 T G e | S ol S B ! E
2,267 dhidren were oworded. Increas of the number of parfidpant municpolifes. i | Mironds Stote |
2,500 children oftended 1o, Satisfocory exeouted. Project under 0 ond Miranda Siate 100%
permanent execufion
The hospitol's moritoring equipment were nal uppropiicte & manitors were ocquired, Wish the discount roceived it was possible 1o buy ather i Annwol Projet | The Orthopedic receives i 100%
o e needs ond technotogioally olrolete, | 2 monitors for o katol of & equipmend used immedialely in the operating rooms. rms&unulw
[ | |t country !
Consolidation of several progroms. Consolidation of progreens and continuation of the tosks Project under OC and Miranda Ssate 100%
permanend
execution |
The fumds rafsed by fhe First Audion in 2005 fotalzed | Sufsfmipmhihmnﬁmmmd,mdmﬂnm | Al projed O o Mirando Siale 100%
Bs. 266,700,000, i
. permanent exculion
The firs shoge ves finished Wﬁﬁﬁw_ﬂhﬂum procesdings o start the construction of the school were coverad. Stoges 7 ond Jwillbe| OC KR
chassrooms, was buill ; eonduded in 2007
I . e 5 —
The construction of the werk kicked off. | Works stalled due 1o legel probleens lhnhm;f‘ms | B ' 1%
wxpecied for 2008
| Safisfoctoréy exeauted. B, 417,000,000 were roised. IS ! | :
/A | | bune 2006 Hitianal ' 100%
| exeuled. | |
Vi | Satisfoctoriy exen ] | 0%
|. | permanend execufion |

% of satisfoction omong our Social Partners
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OUR COMMITMENT TO THE COMMUNITY

Additionally, our social
action in the community
also covers a wider scope
through the support to
initiatives and projects
maintained by different
organizations and
institutions. We focus our
action on education and
the health of more and
more Venezuelans.

Organization/Institution | Project | Amount Bs.
" Assistonce 1o Children Under Risk, Eiderly and Disable |
> Venervelon esociation lor Dews't Syndrome hﬁmdhm&hﬁﬁ ¥ ‘%:
i.74
*3 Divdends Vit por o (omanidod (arobobo) Afion quote 2,400,000
3 (REh fomes Femala {arocay) Infrasiuciers 188801
Ay Friends (il Asodation M'nhn[  Grect Chels” i fvor of the fousdotion 000
3 Sen hiori o Podkn Fonndetion Socal cherity works gi Meroery's o] peopls bowse 8000000
= Lina Sorwisn po les Hiros de Mérida Foundation Bonosion of 5 wheskhoirs 1.353,350
3 VY Civil Associnfion T R Ore ko of ey 15,000,000
Compoign “Gine i of Helg” 00,000
> ASOPROGAR (il Association Mintercnce of the bouie shehers 0,000,
"3 Cdren’sFoendation Celebeation of the Doy of the (il 5,000,000
> Flogas ombi | First Gl Towrmement i fvor of Hoger Bombi 19,000,000
> eacicin Bendfin do Do 3 o Cordid de o Vst de ol | Doncfion B B 500,000
3 fies s Ehg_ﬁhﬁhﬁﬁdhﬁﬁ Vit o the Chidren's Museum 185,000
'Hum House: Savio ouse Sheker Diancion of 10 mafiretees 1,500,000
1 Hﬂm'mmcﬂiw | R quipmen e inpul Tmtr‘
ﬂ-ﬂilﬂi 13 | lingerie
| arrent Wt Filer .suu
3 Flenpital Sen Juon de Dies I wm IHE_%:
1mn.nﬁ.m...s._..h Medbatioes donction rq1 ;
3 Fardborsin (ivdocmigns Surgory Tor e dildren
3 Ceatio Médicn oo Somiin Mihinm“ﬂ.mhhd*
3 ol 2 Eonolpoblobos !ﬂﬁ
) Fndme | Wi Show “Con machs torszie” i Fovor of e foundaion |1
St e o e e ek S G
856,600
3 Simée Boivor Urivensty [USF] 43,000,000
2,500,000
ot
> s [
L
1,500,000
= Festern Unrvarsiy [UB0] T
LY 162,000,000
..... l%ﬁf
. mm#ih hhn&s-ﬂm 15,500,000
3 Universdod Metropalen o o i i foa 5000000
2> D Ralel Bl hoin vy ﬁﬁnwﬁ-m 135000
1”§nmm ﬂmhum 01_%:
ﬂﬂhf W- 384,000
__ s-uimm e 1?1‘!?‘1%_‘
lgﬁ
3 Bir Lk Belivén Prieto Fquersa Foundatien i mmfwhmmuhm 2,000,000
e hmhhﬁb
3 Ariesonograup Famdiriion “Socal project *Buikders of the Courrry* rs,::gx
= Philip C Jssep Foondation ‘Support fa stutent lo parkpeds o the Comest of Infernationd] 300,000
b Publi Low I Weshingion
3 Indviduel Support o shudents Io gresen! their geoduerion thesks hefore FE L
i ety o Crrn gy
3 Tiberiodor High School - Mérida | Frant *A Song Jo Bobver® TEH 000
3 Center o Tocheinel Comulfing for the Orgueizndnl 1 Inberciions sermman of the desrs of Venenuelo's Bronormit 500,000
_ Produtivty — o Sadal Sciences Foodtes .
I Projec SEKN 1,112,500




Muhmﬂmﬂm

Ihﬁgumi’ iy oy hnﬁrﬁnnhlﬁm ;

ﬁuﬁ&ﬂfﬁ. e bk Vg e g, |

N _:_-iuyruﬁluths‘
3 Podre lss Carmena Archdiocesan Fle Feundation | Teverttery Culturel Projed ond (melogation of 47 sedion Invectories.
i/ i | ofthe Archdoxian Fle of Wirids
uﬁ:m | Vel Uboey tthe Commaniy Cante s Pl Grondes
. o
3 Tarin Bobvarin Mayoraky Danation o 15 wheekbors
> heowee Mayordly | Donation of 15 wheekhars
3 Suore Moyerdty ﬁmm-mﬂh

> Commmor ond sy Charnbe of Proguone [CACOINAR) | u&mhmm

e of e Copitel | Hﬂm%?id oo —r
¥ Bor Associotion Distrial
3 bor boociobion of Miside Bor - HM
Y Fonomns (ofege of Ika Siole. '| TLalebration Mational Doy of the frooomist
] end (ypeesioch | Ofhens
e emd 1 i
3 Cattls Raing Yonezsson Assocaton (CEBU) ASOEBU Far 2006

Sparls
= Vemeruele’s Apesea Asatdation | Spormarshin Yo perfiipont athlzies it the Warld Apnea

| (Chempioeship

1“&&"& huﬂuizﬂd n Habroicn -
< Befferion n
J o e sty
3

3 ok Monte Heghbors ssaision I Hh-bwﬂumw
) Wii-H¥ga | Provesons pronurement
= Veeezzuelon Commizsion of Secial Service, Mdhmwﬁwﬂmﬁ

Cotio Commuriey Center | wisodhies _
11 . Suppart o s ocvites 60,656,000
el ' 196005
3 (RS Actifes Hersurteblity 670,000
_______ " Prnieg pobions sbot 5% [ s
3 Corpolis | Celbiution of he XV Averiory o e msiiuion | 15,000,000
Total Bs. 3,186,330, 149

EEEEEE?EEEEIN“N
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OUR COMMITMENT TO THE COMMUNITY

Banesco Academic S:I'mlurships and Life Scholarships

OTHER INITIATIVES Mk_"ﬁ‘j |ﬁ“mfm“fh‘ _|_l"°_"”_’_-
3 Tsndenns 0 G T 470000
® This year we granted scholarships to 24 students at 3 20 grodugtes from the [0 GATA | Alejandro Humboldh Univerity | 68.527,000
. 3 | vhudeni || CREA Home Femakes ~ Marneoy | 0000
the IUJO CATIA, educational centers that belong > T oelect Roys Grl Asadelon 5235000
to Fe y Alegria, as well as the admission of students 3 9sdents | Baneszn Life Scholeships I & m,mu
to this higher education center. Totol Bs. I!I H{! WB

® We organized free-entrance concerts for the

community in our headquarters, which has already Cultural Agenda - q"*d'“d ﬂ*lll'lﬂ!.’ﬂ
become a reference point in Caracas. [FBI'MII'IdD Crespo Suner Auditorium) |
Activit Group,/Activity Amount Bs.
® Ciudad Banesco has also been the scenario for —! [ Growy |
different activities organized by our Social Partners : m - Eﬁ?&n - - }mgjﬁ :
and other institutes and organization. All these ac- ~ Concert | Willesium Ovaried | 9358000
tivities have a positive impact on our community. Y (oncert | Mordaban Chidren Cerer | 3628431.50
3 Conoert Miekcls Quidet 2585 400.00
3 Comcet | Poalorde | 310845000
3 Cinems | Feature Flm “Toua y Locha” T 1,400,000.00
3 Conce | mpets Guoret | L7000
> (onoert Sihoka (ontorum 53,953 95100
LS 70,95,595.50
Ciudad Banesco Events :
Event Institution/Organization | Place | Amount Bs.
" Lecture on GSR | Students of Political Sciences — UCY Fernonda Crespa Suner Auditorium [ 884,972
7 Exhibition | M Golery — Sponsorsip ond nfroducion of e book “Fabbioni” | Fernando Crespo Suier Audiiorium | 11,979,044
> Workshop “Profile of the Lobor | Avesid Trinda |1 62500
Coach. Employment with Support” | |
SVMN T ColegioSonfogo ofn d Cooms | Femando Grespo Suie udoium | 9.955,503
S bahbifon | Ehp Step Foundation | Goleria |1l and Trioda || | 2444445
3 Vilopexibiion | | Ferondo GespoSufer dioriom | 62600 _
 Food ol | Friends of the Chld with Cancer Foundafion | Gallery Il T
“y Lecture on banking and (SR | ULA Fernando Crespo Sufier Auditorium 333600
for students
3 Intemafional Congress | Avesid | Femando Crespo Sufer Auditorium | 11,062,600
Total Bs. 36,787,064
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4,000

L0
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> 15
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L

1Fmisdrhd-ﬂwitmhdﬁm ] W0
1Mummhm§umﬂmﬂm | £
> Proyect s Foundetion 180
> Guerumitn Heighborhood (ooperative Asociotion 1]
3 Ubertodor Balivarien Mayeralty | 1,000
3 FumdaFospin {1, de fos Rios Chldven's Hospitel] . 0
> *ling Senria par los Nides” Foundaion [ 0
= (ildren with AIDS Foureiation I
3 Do Basco Howses Real Association [Besbus] | M
3 Regoool (ommand Mo, 2 - Vol (Core?) | 1000
3 Mérida Sintn Government 1,500
"3 Lamorm Moyoralty o
3 Nuestra Sen. De ln Coramos Porkh — Guarencs | m
3 Total Toys 1 18970
Total Bs. 802,912,000.00 *

* Adfustment ko 2005 8. 118,296,840

@ In our efforts to support the abandoned children, we act
through different organizations and institutions, private
and public, in order to bring joy to the children with
Christmas toys donations.

® For several years we have been cooperating with the Plan
“Up to the last cartridge”, one of de flagship programs of
Fundana, our social partner

This plan encourages to collect printers’ cartridges (ribbon,
laser and ink) which are donated by public and private ins-
titutions, to be sold to recycling companies and produce a
monthly fixed revenue for Fundana. The cartridges used at

Banesco headquarters, as

Headguarters | Catridges/Units 11 ¢ in ocher admi-
3 Banescn Oy I 818 nistrative branches, offices
:mm | I:- and Banesco Seguros are
= - - periodically handed over
Total Banesco 867 o this program !

® On the other hand and for the second year in a row, we
supported the children and adolescents of SOS Aldeas
Infantiles. Through a form sent to the customers along
with the account and credit card statements, the customers
authorize a debit on their accounts in favour of SOS Aldeas
Infantiles. This institution, which provides a new family
to children who has lost their biological families, develops

1 Source: Fundana.
2 Source: Newsletter N© 3. December 2006.

other programs to help extremely poor communities and
women with several children who have to maintain their
families by themselves. In total, 2,710 children and ado-
lescents participated in the SOS Aldeas Infantiles programs
in 2006.

Aldeas 505

e, Children, odelesconts
Aldeas Progroms ond young pecple
Y 3 Adacn Inomiles $05 ] el
Programs to anm.'i;'ﬁmu'_" m—m-, adolescents
and prevent childres abondonment ond young peaple
3 4505 socel canters L W
3 28 505 homes and commendtycenters | 1
> 1 Biosic ool “Hermunos Gronier” W
> 2908 nureres 1 [IE]
Tatal 2,710

The number of Banesco Universal Bank’s customers in-
corporated was of 901. The average monthly con-
tribution received by SOS Children's Villages amount to
Bs. 17,178,250 and the annual collection in 2006
totalized Bs. 206,139,000. *

We also support several organizations and institutions
through the donation of brand new computers.

Brand new computer donations
Insttution;/Orgonization | Amount | Amount Bs.
L — —— 1
o]
i BRI

el Hombre 1 407478948
"3 squeros (ardera Natosl uord A
Total [ i masamao




OUR COMMITMENT TO THE COMMUNITY

Traditionally, we support our Social Partners and other organizations and institutions at different activities aimed to raise funds
to maintain their operations or develop new projects.

Collection for Ralfles of its Social Partners ond Other Events

L SOCIAL RESPONSIBILITY REPORT 2006 Banesco

mm;mm | P'rnlm [ Collecion Amoent Bs. | Nmtmhhﬁu!s.
3 Venerusion Feundation aguinst nfuntle Pordyss | Goodiens’ Superbingo TI560833TS | 4000000
1 oy Megrin ! | reet rffle FAA 187,405,000 |

| with Ak Foundafion " (Childvens with A Faundaion B9, 740900 |
'! Pramefors Estubol | Stuadends’ Spock Bosn I 00 |
2 Hmﬁu;hﬁhwﬁuff ngﬂf:ﬁ o a0 | —
"3 Son Juun de Dies Hospial | Spomorsi for e 1,000,000
ey == ol e 0000 B

| Aurcion in forvor of the boundofion. | ]

Total Bs. 983,702,733 | 5,333,114

WE SPREAD OUR CRS ACTIVITIES

In order to exchange experiences and disclose our actions as

a socially responsible company, our executives keep a
permanent relation with different social actors.

® Banesco Universal Bank’s President participated in the mo-
nographic course “CSR: Business Strategy?, dictated by
Prof. Deisy Herndndez to the students of Political Sciences
at the UCV. The course was also attended by students of
the chairs of Social Capital, Culture and Globalization
offered by Prof. Alfonso Ocando. The lecture was given
at Ciudad Banesco.

® Our head office in Bello Monte was also the scenario of a
debate about Ethics and CSR promoted by Profranquicias.

® On October 5, we attended the “CSR Encounter in
Chacao”, organized by the Municipal Council of Rights
of the Children and Adolescents of the aforementioned
municipality.

ACKNOWLEDGEMENTS

On October 17th, at the Eurobuilding Hotel, we received
an special acknowledgement during the first edition of the
award “El Nacional to Social Commitment 2006”, awarded
by C.A. Editora El Nacional. This acknowledgement was
awarded for the project “Maternal Health ... Another
Challenge ...” which was developed by Banesco, along with
the Venezuelan Red Cross and the Foundation for the
Victims of Common Crime (Fundaprovic).

The members of the jury were Mercedes Pulido de Bricefio,
Gustavo Roosen, Jonathan Coles, Father Luis Ugalde,

® The president of the Bank participated in the Sixth
Symposium on Corporate Social Responsibility, organized
by the Venezuelan-American Chamber of Commerce,
Venamcham.

® We sponsored the lecture “The Corporate Social Responsibility
and its Role in the Sustainable Development Companies of the
countries”. The purpose of this activity was to spread among
the actors who work on CSR in Venezuela, and represented in
Venamcham Social Alliance Committee, the AA1000 me-
thodology for accountability in the matter of social investment.

Chepital Gémez, Victor Guédez and Miguel Henrique
Otero.

On its first edition, the common cause of this award was
one of the Millenium Goals: to improve mothers health.
PROVIVE was the winner of the award with the support
of Santa Teresa Foundation, Alberto Vollmer Foundation,
British Embassy, Venezuelan Association of Catholic
Education (AVEC), Association for the Promotion of
Popular Education (APEP), Venezuelan Institute for the
Church Professional Education (Invecapi), Altholito
Fundacién Banco Mercantil and CONTALFA.



BANESCO CORPORATE VOLUNTEERS

anesco develops a responsible corporate management
B based on sustainability criteria. Therefore, it guides

its strategy towards the requirements and expectations
of its stakeholders in the search on a permanent economic
growth that supports at the same time the development of
society, the preservation and improvement of the en-
vironment, people’s satisfaction, information transparency,
enforcement of the human rights and the implantation of the

systems proper to a gOOd government.

Our commitment is to foster the responsible development

and the improvement of society; we
carry out social actions guided to
encourage and support the neediest
groups. We walk along this road hand
in hand with our Corporate

Volunteers.

Banesco Corporate Volunteers group
was born in the spirit of expanding the
external social action of our company,
encouraging and strengthening the co-
operation of the highest number or
workers in solidarity activities as a
response to needs and social interest
problems defined in their master
actions lines.

Having this purpose in mind, we
encourage the active participation of
employees in support actions
proposed within the organization
following an organized strategy.
Likewise, we funnel our efforts
towards projects proposed by other
social interest organizations, asso-
foundations,

ciations or where

Banesco’s employees participate.

In 2006,
Volunteers, composed of 251 workers,

Banesco  Corporate
continued their activities through the
promotion of the social action among
its workers and families. These ac-
tivities were carried out in a joint effort
with our social partners. To do so we

devoted 2,537 hours.

Distribution of our Volunteers
by Position Categories
Position | N workers

e [ 4
"> Professionoks and Technidions 10
> Supervisory _ 5,
“» Manoger 43
W 17

Total workers 251

Banesco Investment
on our Corporate Volunteers

Program/Activity | Amount Bs.
" Training and Education _19.602.196
> Operating costs 10.400.000
Total Bs. 30.002.196

WE DONATE A PART OF OUR UTILITIES
TO FUNDANA

In Christmas we raised Bs. 70,82 million
among all our workers. This money was
donated to the Chindren of Fundana.
Thanks to this generous action, we helped
to bring joy and hope to these kids in
Christmas.

FUNDANA

For Banesco Corporate Volunteers is

already a tradition to celebrate, on a
monthly basis, the Birthdays of The
Toddlers. 2006 was not an exception.
During the celebrations we shared
quality time with these children and
carried out recreational and didactic
activities at each of these villages. In
July, we celebrated the Children’s Day,
a very especial date when we shared
with them beautiful and happy
moments. Our volunteers animated
these activities which marked the end
of 2006; the Christmas
mentation at the villages and the
Christmas Dinner, which was held on
December 15th, 2006. Our active and
potential volunteers attended this sig-

orna-

nificant event, along with their
relatives and they share a beautiful
night wit The Toddlers, enhancing in
the process the Christmas’s spirit
through values such as friendship and
family. A group of the VP of
Conservation and VP of Physical
Infrastructure offered a living pesebre
and Howard Brito, from the VP Back
End Trusts offered a performance as
Saint Claus. The activity ended with
the handing out of prizes and ackno-
wledgements to Banesco Volunteers
for their outstanding work in 2006.



L SOCIAL RESPONSIBILITY REPORT 2006 Banesco

Corporate volunteers

Work Area [
3 tioard of Directors Presidency

> Proceses ond Technokogy Direction

> VP (astomers Servie

3 VP ohoni Channdy

> VP Exerndl Communicafions and Socil Mthers

> VP Conptrollrs Offo

“3 Bonesio Insuronce Exeartive VP

3 Cuaity ond Service Executive VP -
"3 Bectronic Chonels and Poyment Mears Exzrutive VP
> Human Coplal Executive VP
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3 Intoguol Rizk Manogemanl Executivn VP

> Specclized Borking Executive VF
_.ml.:....hhw

Y VP Loghiic

D Wlperaors

VP Bonk End (oeds Operions

3 VPTDL Bk End Oparsfons

3 VP Searly

“» Exscuiten VP Electronic Banking and Technologited Seppant

_m Volunteers 251

| L |
i R IRt M T —

RED CROSS

Among the activities carried out along with the Venezuelan
Red Cross, we can mention a series of visits to Las Lapas, a
locality in Miranda State. During these visits we offered
Participative Planning Workshops with the community
leaders in order to materialize a local development plan. Our
volunteers advised the inhabitants of Las Lapas in matters
such as health, hygiene and diseases prevention. At the same
time, they strengthened awareness in order to promote the
good operation of the health care ambulatory center at the
community and developed sport activities as an encou-
ragement for the proper use of free time.

FE Y ALEGRIA

In 2006, we continued with our program of Complementary
Education workshops addressed to the Jesis Obrero
University’s students. Three big areas of knowledge were
offered in work sessions, where our volunteer facilitators
provided their knowledge to the young students, who de-
monstrated a high interest in the topics. In order to recruit
new volunteers to the program, the teachers of the institution
offered the Facilitators Training Workshops to provide the vo-

THE HOPES COLLECTOR

Banesco’s workers also participated in the Hopes
Collector, an initiative launched by Venezuela
without Boundaries with the purpose of raising
clothes, books and toys for the neediest.

lunteers with methodological and pedagogical tools allowing
to strengthening their capabilities. Among the learning ex-
perience provided that year we can mention: Corporate
Ethics, Prevention of Capital Legitimation, Foami, Painting
on Wood, Oratory, Internet, Informatics Tools, Stress
Management and the Teacher’s Roles, among others.

As a recognition to the excellent work developed by our vo-
lunteers, a toast was offered the International Day of the
Volunteer. During this occasion, the Corporate Volunteers
and the Emergency Brigade of our organization received a
well deserved homage. Our social partner, Fundana, Fe y
Alegria and the Venezuelan Red Cross, attended the event.
Our volunteers were the object of warm expressions by each
one of the representatives of these institutions and at the
vent a micro was exhibited about the activities carried out in
2006. Later, a toast was offered within the spaces of the
Acknowledgments Gallery.

Our Corporate Volunteers has carried out a series of activities
aimed to raise awareness among our suppliers with the
purpose of strengthening alliances likely to offer better
responses to our community. In this sense, year by year we
share these projects and initiatives with our social partners.
The efforts focused on The Toddlers Villages in Fundana
during this year are particularly outstanding.

TEAM INVOLVED
The team of the Sales Direction donated an industrial kitchen
to the Dr. Julio Criollo Rivas Pediatric Hospital.

The investment placed by this group of workers amounted
to Bs. 3,99 millions and allowed to satisfy onde of the most
important needs of this health center.

This institution serves children from 1 month to 12 years old
and it is ascribed to the Metropolitan District of Caracas
Mayoralty. Its action radio encompasses the following
parishes: Santa Rosalfa, San Agustin, El Valle and Coche.



OUR ENVIRONMENTAL COMMITMENT

Responsibility Report, we started to report on water,
electricity and paper consumption in order to launch a

In 2006, when we published our first Corporate Social

process of rationalization of natural resources use.

We started by reporting our water and electricity con-
sumption in bolivars. From that year on, we have been pu-
blishing these data in the corresponding measurement unit
and by worker, taking into consideration that this would
provide us with new tools to exert a better control and follow-
up of these indicators.

' ol [
Eraciphize | porchess enit -l-:l--n | Consemgtion M)
e et it T —
Comumns Tooal 2006 Kga) - g
Paper Consumption per workers 2006
Management and | Conswmption (Menogement | Conseme | Conswmplion per
purchase unit ond purchose unit) (Kgs) emplayze (kgs.)
S0poge pockage | 7 ] 3
Poper Consumption IMS and 2005 - -
| 2004
Teaription  Masogement nd Parcone Ut !mmﬂ- }wml__
3 Ll e | 50 g ek [ 18 | Wil
3 Lgelios g e g [ Lk (i
o i
> L
3 vy b ok L] p | B
% T ook L T a

(1) Results Annual Report, Hogar renacer

Main Indicators
3 Water 31,3 m3 personyy i
e 1194k O paorir

3 Diesel pquipmen (07 eminios

1,66 k. CO2/peesony year
3 Powes comsumed 8,300 K/ persony'yece
Water Consumption 2004/2005 50cil "eher Consumptin
3 B 37807 I!?ji 1 am LA
3 AW e & ER DR TR

Likewise, we incorporated a new indicator, the CO2
emissions produced by our employees’ vehicles and our diesel
equipment, in order to start doing the corresponding mo-
nitoring.

PAPER RECYCLING

We have encouraged our workers to participate in an
internal campaign to recycle paper, which produced
47,600 kg. with a material value of Bs. 6,664,000 . The
paper recycled is donated to the Non-Profit Civil
Association Hogar Renacer Network which main
purpose is to treat and reincorporate into society young
people with drug consumption problems.
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RECOVERY OF NEARBY SPACES

TO CIUDAD BANESCO IN BELLO
MONTE

In 2006, we carried out the
following improvements in the
nearby zones to our head office,
Ciudad Banesco, which have been
very useful to the community.

Remodeling and improvement
of Lincoln Square. We remo-
deled all the interior sidewalks,
the Abraham Lincoln sculpture,
as well all the garden and
lightning.

Construction of sidewalks loca-
ted at the southern area of
Ciudad Banesco,
Lincoln Square to La Sorbona
Street. We recovered for the
community all the sidewalks at
the south of Ciudad Banesco
according to the project desig-
ned by Baruta Mayoralty, which
sidewalks

from the

included paving,
expansion, services relocation,
new lightening and vegetation.

OUR ENVIRONMENTAL COMMITMENT

Investment in Colinos de Bello Monte
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EQUIPMENT RECYCLING

Organizations and institutions that carry out a social work within the community request

Banesco the donation of furniture and equipment for their offices. In our financial ins-

titution it’s a traditional practice to evaluate these requests and give up computers and
furniture which have been discarded from our offices but still useful. Our managers and
branches are involved with the community where they work and give the appropriate

response to this requests.

Equipment and Furniture Donations
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Donation of Used Computers

Institution,/Organization Amount  Institution/Organization | Amount
> Troining School for Officers of the Cooperation > (P Gustavo Machado i
Armed Forces 4 Venezvelo’s Red Gross 1
3 Barings State Police Command 5 Luis Cérdenos Soavedro Nationol School 5

: 5> Pudke Mendozo Bosk Naonol cho 0
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7 * Division Agoins! Robbery — (ICPC [
5 9 José Gonzilez Novarro 1
23 Falcon Eucational Zone, Disric I 01 1
i 3 Jakmhﬂd‘mf Sanfa Ana de Coro 2
1. 3 (hid Friends Commite, Focon 2
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> (Corocos for the Children ' 3 Foundation for the integration of Disobled People
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Social Investment Total
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Total Bs. 14,582,578,160.83
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OUR CUSTOMERS

QUALITY SERVICE IS OUR NORTH

Year after year, our main commitment is to the service and
quality we offer to our customers and the general public.
Banesco’s standards in terms of service are outstanding not
only within its peer group in the financial sector, but also in
other categories and they are based on attributes that allow
the permanence and faithfulness of our customers.

Mechanisms for Excellence

The evaluation of our services is an integral part in our efforts
to guarantee quality, allowing us in turn to manage and keep
the standards established by our organization. A culture
centered in the customers, their needs and expectations drives
us to implement follow-up and control programs on a
permanent basis of the different services and channels offered
by Banesco.

Through the programs “Services Audit” applied to our
network of agencies, e-channels, commercial clients and spe-
cialized banking, among others, we make a follow-up to the
quality management indicators, taking into account our
customers’ opinion and attention segments.

All this is possible with the support of a series of mo-
nitoring and attention technological tools, such as the
“Integral System of Requirements (SIR by its Spanish
acronym), which allow the post-sales management of
services and support for all the products provided by the
organization, guaranteeing in the process the emblematic
standards of our organization.

The Customer’s Voice

According to the values obtained at the end 0f 2006, Banesco
service performance got an average score of 6.11 points
measured with a scale where 7 is the highest score. These
levels are the result of the managerial efficiency as well as the
support provided by all the areas that leverage the operations
of our services. This, in turn, allows us to assert that Banesco
keeps its high quality levels and we also count on the required
input to understand what we need to work on and improve
in order to increase this score, so as we could reach the ex-
cellence levels that our customers deserve.

“ Avdits of Services — Fulfillment
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ALL OUR PROCESSES TAKE INTO ACCOUNT THE “CUSTOMER’S VOICE”

Banesco’s strategy is focused on understanding, anticipating
and satisfying our customers’ needs.

Satisfaction Studies per Segment

Monitoring the customers’ satisfaction allows us to observe
the aspects to be improved and growth potential in each
segment, anticipating at the same time the users’ needs:

Service Audits in Agencies:

These instruments validate the fulfillment of the standards es-
tablished by the Organization to provide the service. We got
an average score of 6.111 with a 7 scale in relation to the sa-
tisfaction with the service rendered by Banesco’s agencies.

Specialized Banking: Study conducted among the
customers of our Corporate Banking, Companies, Energy,
Farming and Government. Banesco got an average score of
4 points over 5 in quality service.

Commercial Clients: Study conducted en the cities with
the highest penetration rate. Banesco was the preferred

bank by 2/3 of the clients affiliated.

BanescOnline: The analysis per transaction allows the
identification of high use levels among the customers of
this channel. We got 4.6 points of satisfaction with the
service in a 5 scale.

Telephonic Banking: For this period we can claim that
the average waiting time is 39 seconds, while the service
quality of our operators was of 6.40 in a 7 scale.

Brand Equity in Venezuela and Advertisement Follow-up

Brand Value and CSR: This measurement reveals that the
levels of brand awareness have reached to the top (between
96% and 99% of the mentions) with marked preferences in
customers and no-customers. This means that Banesco is the
most aspirational bank in the domestic market.

DIRECT CONTACT

With the purpose of developing closer relations with
our customers, listening to their requirements and
satisfying their expectations, we carried out, as in
the previous years, a series of tours through different
Venezuelan regions. In this way, the Board of
Directors held meetings in Barquisimeto, Valencia
and Maracaibo in order to define its business
strategy for the region in 2006. Likewise, several en-
counters were organized with the different
customers of the bank at each of these cities.

We also visited Puerto Ordaz, Puerto La Cruz, Punto
Fijo, Maracay and Mérida.

Likewise, we organized a series of conferences about
the granting of credits through the Mandatory
Housing Savings Fund (MHSF) in Caracas, Valencia,
Maracay, Barquisimeto and Puerto La Cruz.

We travelled around the country to carry out a direct
promotion of our products: Multicredit 48-hour,
Microcredits, Extracredit and Banesco Credit Cards.
In July and August we held meetings in Falcén,
Carabobo, Nueva Esparta, Los Roques, Miranda,
Anzodtegui y Mérida to discuss a package of credits
addressed to those tourism suppliers dully registered
in the National Tourism Registry.

Purchase Patterns and Media Use: We validated the pre-
ferences of key audiences in terms of the media. This re-
presents an important input to plan and manage in relation
to the media in the search of the highest efficiency of our in-
vestments.

Advertising Tracking: The results of this period show that
Banesco brand is still the indisputable leader in terms of ad-
vertising recalling, with an advantage above eight points
against its closest competitor.

Phone Center
An average of 3.09 million calls and 1.65 million transactions
per month were recorded, with a 90.67 IVR.

In the area of authorizations, the general level of approval of
Credit Cards (national and international) totalized 84.24%,
with a 90.15% of national approval and a 3-point im-
provement against the second half of the previous year !

1 Sources: Market Study JCI: Branches Satisfaction Survey, Advertising Tracking, Commercial Customers, Media and Use Patterns - Ruperto Gomez/Statistics Processing: Specialized Banking, Private Banking / Premium, BanescOnLine and

Phone Attention Satisfaction Survey- Keystone Tactic Marketing: Brand Equity Study, Mercaconsult S.A.: CSR Study P{
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ALWAYS INNOVATING FOR OUR CUSTOMERS

Free Vacations

In order to promote the public’s preference towards Banesco
Credit Cards, we launched at the beginning of the second half
of the year our promotion Free Vacations, through which
Banesco exonerated all consumptions made by 200 winners
between July 15th and September 15th.

Special Discounts to Return to School

As education is one of our priorities in Banesco, we offered
the promotion Return to School, with discounts up to 10%
over the tag price in commercial outlets and chains when the
payment was made with any of Banesco Credit Cards.

PromoCredit

Following our guidelines of promoting the best credit offers in
the financial market, we launched a promotion that counted on
the participation of new customers of our products MultiCredit
48-Hour, ExtraCredit and CrediCar, with which Banesco paid
the credit granted to the winners. We handed out 100 prizes.

CrediCar via Internet

Credits for Vehicles was the innovation of the year. Now is
much easier and faster getting the approval of your credit to
buy a vehicle. With CrediCar via Internet your credit is im-
mediately pre-approved and you must have to present the do-
cumentation required for the final approval.

Your purchase can be for Free!

A unique promotion to close the year: Banesco’s Awarded
Ticket. 5,000 customers were instantly awarded when they
paid their purchases with Banesco Credit Cards at a Banesco
Point of Sale.

EVERY ROAD DRIVES US TO OUR CUSTOMERS

Educating our Customers in the matter of Security

In 2006, we carried out a continuous program of education
addressed to our customers and the general public about safe
transactions in order to promote the prevention against fraud
through the different electronic channels. This campaign was
supported with ads in the written press, in the radio, fliers ac-
companying the account statements and poster displayed in
our branches.

Banesco Express

In 2006, Banesco launched a new concept in customers’
service: Banesco Express with Customized Service. With a
presence in Los Ruices and Petare, we provide our customers
with faster operations.

413 service points

Our consolidation as the industry leaders in terms of agencies
is getting stronger and during the second half of the year we
opened the following points of service:

® Caracas: Casa Mall Los Naranjos, Banesco Express Petare.
® Los Teques: Miranda Regional Government Palace.
® Valencia: General Motors external teller.

® Mérida: Mérida’s Market external teller.



® Apure: San Fernando de Apure Satellite

® Cumand: Cardpano Municipal Market, Popisca
Cartpano.

® Puerto Ordaz: El Dorado Shopping Mall.

Present in Spaces that Move the Country

® We were present at the Caracas and Maracaibo Auto Shows,
where our clients got information about car loans, especially
about the innovative CrediCarro through the Internet.

® Additionally, we promoted our credit products at the
International Fair celebrated in the city of Barquisimeto.

® In Caracas, we participated at the International Franchises

Exhibition, offering our Microcredits.

In Venezuela, baseball is written with the B of Banesco

® We sponsored several games of the Venezuelan Professional
Baseball League during the 2006 season through the
Banesco Cup, which was fought for at the different games
celebrated in the cities of Maracaibo, Valencia and Caracas.

® Tradition with its own light: We sponsored the ignition
of the Samdn in the city of Valencia, thus initiating the
2006 Christmas. This contributed to the promotion of the
Christmas tradition of the citizens of Carabobo.

® We were present at 38 shopping malls nationwide, with
the physical presence of our brand and with our presence
in the most important activities in the commercial sector.
Thanks to this, we are the most remembered brand in
shopping malls across the country.

Do it yourself... Banesco Self-Service

We launched an aggressive campaign through the media
to promote the innovative Self-Service Equipments located
in the main branches of Banesco throughout the country,
offering convenience and speed for the request of bank
references, bank statements, deposits, and more!... and
with no waiting in line.

Cash Management Services

A 24.70% increase for transactions, and a 55% increase for
amounts managed through payroll payments, suppliers
payments, and standing orders; as well as a 34.95% increase
in affiliated members.

We have around 5,000 clients affiliated to payroll, suppliers,
and standing orders services; and a total Bs. 17.5 trillion were
processed this year..

Collection Services

In 2006 we collected Bs. 8.4 trillion, 78.58% over 2005
collection, with a total of 3.1 million transactions, which
equals to a 41.09% growth compared to the number of
transactions performed last year.

NOT EASY ... VERY EASY!... BANESCO ELECTRONIC BANKING

For the closing of 2006, BanescOnline shows an annual
average of 9.14 million transactions and Bs. 1,154 billion;
136% more than 2005.
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We launched the innovative “Banesco Text Messages” SMS

text messaging system, for the inquiry of data and movements
through cell phones, by registering 20,000 clients in just a
few months.

We remain leaders in transactions as acquirers of the Conexus
and Suiche 7B automatic teller machines systems.

At the closing of 2006, average transactions through
electronic channels experienced a 35.77% increase, with an
average participation of 76.09% in the total transactions of
the organization, which represented a 2.69 points im-
provement compared to the closing of 2005.

Banesco has 913 automatic teller machines, 176 self-service
equipments, and the widest network of dispensers and points

of sale (POS) in the market, with 246 and 26,979 devices,

respectively.

® Average transactions, as issuer and acquirer of automatic
teller machines, experienced a 21.1% and 16.6% increase
respectively, compared to last year, which allows us to
remain leaders in transactions as acquirers in the Suiche7B
and Conexus networks, with a 17.22% average market
share.

® A 82.3%, 32.99% and 44.03% growth was achieved in
the monthly average for transactions processed by the Self-
Service, Check books dispensers and Points of Sale in bu-
sinesses networks, respectively.

BanescOnline

® We achieved a 61.4% increase in the average trans-
actional volume, and increased our registered customers
base in 41%, compared to the closing of December,
2005.

® We managed an annual average of 9.14 million in
transactions, and Bs. 1,154 billion in amounts, 136%
more than 2005.

® We launched our product CrediCar through the Internet.

® We installed, for the comfort of our customers, the new

functionality of Movilnet payment for prepayment an
post-payment services.

An everlasting reference in the plastic market

For the second half of 2006, Banesco experienced a 75%
increase in sales with Credit Cards, maintaining its leadership
in the Venezuelan market.

Debit Cards Issuing Business

® Banesco reaffirms its leadership in the debit cards market
in Venezuela, increasing its POS sales participation to
20.77% by the closing of November 2006, which accounts
for a 2.09 points increase against December 2005
(18.68%); and widens the gap with the closest competitor
in 2.85 points.

® In order to offer a better service, we developed strategies
to increase approval levels of debit transactions, anti-
cipating the needs of cardholders during periods of more
consumption, and offering more availability of the funds
in their financial accounts.

Credit Cards Issuing Business

® For this half of the year, a 75% increase in sales was
recorded, exceeding 3 million cardholders. We are still
the leaders in the Venezuelan market.

® We enhanced the reach of the Extracredit product to the
category of travels, reinforcing this launch with the
promotion “Get dressed. You are going”, for which
strategic alliances were forged with three large travel who-
lesalers in the country (Canguro, All Ways Tours and
Carnival).

® Inorder to increase the loyalty of our clients to this product,
for Christmas we launched the promotion “Your shopping
could be free”, by which 5,000 clients would benefit instan-
taneously, right when they make their purchase.

CREDITS FOR ALL

With the objective of financing the construction of housing
developments, our credits management placed Bs. 300
billion, which reflects a 106.90% growth.

Credits for microentrepeneurs move forward

At the closing of the second half of 2006, the Banesco
Microcredits portfolio was Bs. 372 billion, which indicates a
61.05% growth against the first half of 2006, and of 141.90%
compared to the second half of 2005.



Banesco managed to climb during 2006 from the 4th to the
2nd. position in the national banking rank in this mandatory
portfolio, thanks to the following strategies:

® Opening of branches in popular areas, including sectors
that did not receive banking services.

® Development of products specifically aimed at the micro-

financial sector.

Advanced technological platform.

Aggressive reductions in response time for credit requests.

Competitive interest rates policies.

Continuous improvement of the professional training of
the staff.

® Promotion of products associated to microcredits in points

of sale.

This way, Banesco fully complies with the regulations in terms
of financing to mcroentrepreneurs, exceeding the provisions
of the Creation, Encouragement, Promotion and
Development of the Microfinancial System in Bs. 179 billion
and 2.79 points. The percentage required in terms of the gross
credit portfolio for the first half of 2006 is 3.00%, and
Banesco kept 5.79% of such portfolio to the closing of the
second half of 2006. The Banesco microcredit portfolio’s
default index turned out to be lower by 1.71 points, against
the average of the national banking system (2.79%), which
highlights the quality of our portfolio.

Mortgages

Our leadership in the gathering of resources for the
Mandatory Housing Savings Fund (MHSF) is ratified, and
we achieved a record figure in new housing savers, through
the affiliation of important companies from the public and
private sectors, with a 27.53% of the market share.

The contributions made by Banesco were Bs. 306 billion for
the closing of 2006, which accounts for a 37.73% increase
compared to the closing of the first half of 2006, and 65.76%
for the closing of the fiscal year of 2005.

Banesco sets its mortgages portfolio for the acquisition of
houses in Bs. 1,204 billion. Thanks to this, 14,516 new
families have their own home.

During the last six months, the placing of these loans was sig-
nificantly increased, by granting Bs. 551 billion among 7,753
families, with high service quality and record response times.

Long term mortgages with equities reached Bs. 213 billion.
We fully complied with the regulations in force in the matter
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of financing for the acquisition of homes with subsidized
interest rates, exceeding in Bs. 57 billion and 1.11 points the
provisions established on the Special Law for the Protection
of the Mortgagor, where 3.00% is the mandatory percentage
for the gross credit portfolio for the closing of 2006. At the
closing of the second half of 2006, Banesco kept 4.11%.

The management for the granting of credits to the cons-
truction sector aimed at financing housing developments ex-
perienced a significant increase by the placing of Bs. 300
billion during 2006, which reflects a 106.90% growth,
compared to the resources allocated to this important sector
during 2005.

It is important to mention that the construction financing
had the exclusive objective of complying with the Special
Law for the Protection of Mortgagor, implemented in early
2005, allocating an important part of our own resources
to the financing of works with subsidized interest rates
(9.87% for the second half of 2006).

Families of the main cities of the country (Valencia,
Maracaibo, Puerto La Cruz, Barcelona, Margarita, San
Fernando de Apure), with monthly incomes between 55 and
150 tributary units, will be benefited by these new housing
developments financed by Banesco, through the acquisition
of quality houses in a primary market and with highly com-
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petitive prices (between Bs. 55 billion and Bs. 165 billion),
in accordance with the regulations ruling the matter.

Credits for the Tourism Sector

For the closing of 2006, Banesco granted Bs. 112 billion for
the financing of tourism, thus contributing to this important
sector of the economy and to the national development, with
a 14.57% market share.

Car Loans

Our portfolio was increased by Bs. 135,453 billion (1.328%)
against the closing of 2005, to end up with Bs. 145,651
billion, comprising a quality portfolio, since the percentage
of bad debt is only 0.05%.

We ended the year in the 7th place of the banking rank, which
accounts for an advancement of 10 spots compared to the size
of the portfolio at the closing of 2005, when we were in the
17th place. Additionally, we have actively participated in the
granting of credits for the Venezuela Mobile Program. About
35% of the requests received are under this modality at the
moment.

With the motto “Now the bank comes to you”, Banesco’s
Community Banking started its pilot plan in August 2006,
by approving 1,412 microcredits for Bs. 6,139 million for the
closing of the year, 2% above the expectations.

Banesco’s Community Banking has exceeded expectations for
the demand of financial services and products by persons and
sectors excluded from the banking sector, during its first five
months of operation.

COMMUNITY BANKING

Community Banking started operating through a pilot
program in August 2006, and by December 31st it had
already approved 1,412 microcredits amounting to Bs. 6.139
million, thus exceeding the estimated goals. The recovery of

credits has been excellent, as shown by a percentage of bad
debt of just 0.1%.

Innovative banking model

Turning the slogan “Now the bank comes to you” into a reality,
five community branches were opened in La Vega, Catia, Petare,
Antimano and in La Isabelica in Valencia; which count on
community consultants to personally receive the credit requests
presented by microentrepreneurs.

s
N

This innovative banking model has a network of 56
commercial allies located in the different popular areas of
the city, offering withdrawal, deposit, inquiries and transfers
between accounts, as well as management of credit requests,
accounts opening and affiliation to savings plans.

The banking model also offers access to the traditional
Banesco points of sale, network of automatic teller machines,
Self-service equipments at Banesco branches, Internet
banking through www.bancacomunitariabanesco.com, and
phone customer service through 0-500-TUBANCO
(8822626).

Saving alternatives

The acceptance of passive products has been excellent, and it
is possible to open an account with zero bolivars; which can be
managed with a debit card through the businesses identified
with the inscription “Banesco Community Banking”. 3,141
Community Accounts were opened through this modality, for
a total of Bs. 1,455 million.

Another alternative for low income savers is the “Step by Step
Savings”. This instrument allows for the saving of an amount
agreed between the saver and the institution, starting from 3
months with amounts that start at Bs. 5,000, and that shall
be paid every week, every two weeks or every month. We
comply with one of the main objectives, Community Banking,



Banesco has contributed to the inclusion of popular sectors
into the banking system. We find that 48% of the customers
have had access to credits for the first time, and 26% has
opened an account in a bank for the first time.

This way, Banesco Community Banking becomes a profitable
business with social responsibility, contributing to the de-
velopment, education and independence of popular com-
munities in the country.

SEGMENTED BUSINESS

Agricultural Banking

Agricultural Banking stood out in the second half of 2006
because of the liquidation of 512 new credits for a total
amount of Bs. 473 billion.

Banesco’s agricultural portfolio grew 102% and complied and
exceeded the goal established by the Law at 109% by the
closing of 2006, with a Bs. 906 billion portfolio, with 1,090
credit operations, for a total of Bs 1,098 billion in dis-
tribution, standing out the liquidation of 512 new credits
during the second half of the year for a total amount of Bs.
473 billion.

Thanks to the support of the technological area, the
Comprehensive Financial Analysis System for Agricultural
Credit was developed.

Last, with the objective of improving customer service, in-
formation about agricultural banking products, customer
service centers and requirements was made available to the
public through the web page www.banesco.com.

Energy Banking

By the closing of the 2006 fiscal year, Banesco is the first bank
in consolidating the national energy sector with a credit
portfolio of Bs. 874 billion, and a passive position of 2 trillion
bolivars.

We are the first bank to consolidate the energy sector by ap-
proaching the electrical, iron and steel, metallurgic, oil, gas,
and petrochemical sub-sectors on a national level, with a
structure supported by highly qualified personnel for
customer service, which allowed for the closing of 2006 with
a credit portfolio of Bs. 874 billion, and a passive position
around 2 trillion bolivars.

Premium Segment

By December 2006, a 92% growth was recorded in the
premium credit portfolio, with increases of 81%), 89%, 93%,
and 202% for mortgage, commercial credit, microcredit, and
vehicle credit, respectively.

By the end of the second half of 2006, the Premium Vice-
Presidency showed a 52% increase in the passive portfolio
compared to the first half of the year, improving the acquisitions
structure in 15%: 61% on sight, and 39% fixed term.

o S -
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The Premium Segment has a 17% share of the network’s
passive, showing a 27% growth of the customers of the
segment. For the achievement of the strategic intention,
aimed at keeping a significant presence in the branch’s
network, 29 new consultants were incorporated, for a total
of 182 nationwide. The Premium Segment is present in 65%
of the Banesco Network.

One of the greatest challenges for 2006 was the placing of
credit lines in check accounts, reporting a 71% increase in
liquidated lines.

The financial intermediation index reached 24.39%, with a
weighted average interest rate above the required levels, and
a profitable spread, product of the continued and accelerated
growth of the assets portfolio.

The process of acquisition of Premium consultants included
training aimed at the development of their capabilities and
abilities for selling of products, thus achieving a larger pe-
netration of the market.

Trust

The trust portfolio experienced a 24% increase to close at Bs.
6,112 billion in December, which accounts for Bs. 1,203
billion (24%) increase during the second half of the year.

The portfolio is disaggregated as follows: Bs. 3.5 trillion co-
rrespond to private sector assets (58%), and Bs. 2.5 trillion
to resources from the State (42%), centralized and decen-
tralized organizations.

30% of the funds correspond to administration trusts (Bs. 1,796
billion); 37% security trusts (Bs. 2,287 billion); 22% collectives
(Bs. 1,369 billion), and 9% to investment trusts (Bs. 542 billion).

Businesses encompassed 6,554 plans, out of which 4,460 are
administration trusts, 831 are collective, 1,212 are in-
vestment, and 49 are security.

Banesco, as fiduciary institution, ranked second compared to
the private sector banks, with a Bs. 6,122 billion portfolio,
and a 21.37% share. In terms of the total fiduciary market,
Banesco ranked fourth, with a 7.84% market share.

With the support of the technology area, new functions were
developed for the administration of trusts, and critical
processes were improved. Additionally, the migration,
conversion, and data quality was made for the Payment
Administration trusts.

RISK BUSINESSES
SPREADING RISK MANAGEMENT

Operative Risk

For Banesco, 2006 was a year marked by important steps
forward in the spreading of operative risks management in
the critical areas of the Organization, once the operative
risk management model was established in the critical
processes of its network of branches, achieving the de-
finition of the profile and of the key indicators to measure
and control them through the design of strategies to
mitigate identified risks.

Within the framework of the methodological design and
the alignment with the best international practices, the de-
velopment of the operative risks management methodology
for new products and services was completed. This me-
thodology, along with the corporate approaches (top down),
and by critical processes (bottom up), complete the com-
prehensive management of operative risks in the values
chains of the Organization, providing competitive ad-
vantages and ratifying us as leaders in risks management in
the financial sector.

Information Safety and Business Continuity

Important improvements in the structure of the Organization
accompanied the goals achieved, giving an answer to the need
for constant changes and adaptability, in order to boost and
develop research capabilities in new handling and response
to incidents technologies.



Moreover, the integration of the different business
continuity plans was started, resulting in the development
of recovery procedures for the most critical processes. The
elements of the technological platform supporting the
processes were evaluated, and the improvements identified
were executed.

New mechanisms and processes to extend and strengthen the
information safety monitoring capabilities, to provide a safer
treatment of data in production environments, to advance
in the centralized administration of identities, and to in-
corporate automatic improvements to the customers identi-
fication process were defined and activated

Operational continuity was also a special focus of attention,
highlighting the aspects such as safety incidents, and phishing
cases detected and solved in a fast and efficient fashion. The
centralization of information safety administrative functions
was also launched, thus complying with regulations es-
tablished by regulatory agencies and the best international
practices, paving the way of our organization towards the ISO
international safety certification.

In 2006 the area had an active participation in the coor-
dination with external entities, specifically with Suiche7B and
the Banking Association, resulting in the improvement of the
exchange control mechanisms, as well as the information
safety requirements all banks affiliated to the network shall
comply with, requirements that allow for the mitigation of
the risk exposure levels associated to this service.

Likewise, we continued the strengthening of the culture in
these areas through the 3rd Information Safety and Business
Continuity Conference.

EFFECTIVE OPERATIONS

CADIVI

As of November 5th, 2006, the CADIVI Customer Service
Manager’s Office, until then attached to the Operations Vice-
Presidency, became an integral part of the International Push
Manager’s Office, with the purpose of aligning sell strategies
inside the strategic planning of the Organization for 2007.
Thanks to the support of the Technology area, the comprehensive
automation of the processes related to currency between Banesco

and regulatory entities (CADIVI and BCV) was carried out.

Vault
In order to obtain a technologically feasible tool for the

decision making process on cash inventories, the project
about the study of feasibility of the Cash Projection Module
was completed. The evaluation includes the possibility of
continuing with the selection of a technological activator,
which shall begin to materialize itself starting on the second
quarter of 2007.

Central Test

Establishing of a mathematical control, consisting of the
random and automatic selection of an average of branches,
notifying the different irregularities detected in its areas on a
daily basis, with the objective of minimizing frauds and
financial risks.

Clearing

The monitoring of the clearing platform has the added value
of generating a report of the faults or drops of any service
that could take place during the operation of the Clearing
House.

TECHNOLOGY AT THE SERVICE OF OUR CUSTOMERS

Computer Science Quality

Quality Assurance

The first phase of the project for quality assurance was suc-
cessfully completed, including check-up lists and process
design, which guides us to solid achievements for 2007.

Architecture

Architectonic evaluations are made on critical applications
for the Organization, which represent a competitive
advantage for the business, among them: Visual Banker,
Electronic Payment, Interfaces and channels, Comprehensive
Banking Management System.

Methodological Framework

® Total Mentorships Consulting in 11 sessions to user
projects: Comprehensive Commercial Management
System, Document Management.

Methodology supplied to 14 projects.

Integration with Software Factory.

Publication of three informative bulletins.

The first outdoors session with vice-presidents and
managers of the automation division was held to define
establishment strategy for 2007.

® Designing of the Rupcorb Fundamentals course, Banesco
version. Training session for 90 people and 25 leaders,
including the business areas.
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Activator for the Administration of Requirements
and Information Systems Maintenance

Release of the interface with the internal services platform:
Service Desk, which extends the universe of users to everyone
with access to the Intranet; establishment in Executive Vice-
Presidencies for Quality and Processes and Control to 203
users, achieving 9,328 requirements processed from July to
December 2006, over 342,30% compared to the same period
in 2005.

CUTTING-EDGE TECHNOLOGY

We could mention some achievements that will benefit
different areas of the Organization in order to consolidate our
leading-edge technology.

Human Capital
@ Services platform for distance training (e-Learning).

Treasury
® New functions in Administration of Custody of Security
Certificates.

New functions in Administration of Custody of Security

Certificates

® Technological authorization for loyalty programs.

® Technological adaptation for cell phones refill at lottery
operators.

® Strengthening of the technological platform of automatic
teller machines.

® BanescOnline Trust.

® Fares and Commissions.

® Strengthening of the collection and incorporation
platform for the payment of the Electricidad de Caracas
electrical service by branch and Internet.

® Community Banking - Interner Banking.

® Increase of capabilities and availability of critical Internet
services.

Credit Cards and Collection Management

® Release Visa October 2006

@ Sells Receipt project.

® Revision and Renewal of Cadivi Modules Certificates 2007.

® Automatic payment generation, information and tech-
nological activators by drawing lots and promotions with
credit cards.

® Comprehensive Cards Management System.

® Multiple load of credit cards requests process by customer.

® Massive automatic increases of credit limits and cards.

® Activator for the collection management through text
messaging.

Support Systems for Businesses and Processes
Automation

® Community Banking: Programmed Savings, Electronic
Account, POS Web, Statistical Module

Businesses Plan Account.

Promotion “Raise your own wage.”

Special payments plans refund of massive payments.
Control of Capitals Legitimization.

Cash Extracredit.

Purchase of credit cards balance.

Alarms module for missing customer data.

Quality and Processes
It is worth mentioning the achievements in the following
business areas:

Technology and Risk: Establishment of processes and of the
“Agent” technological activator to efficiently support the
managing of simple payments and investments admi-
nistration, and thus satisfy the present demand and increase
the capabilities for new businesses.

Treasury: Establishment of the Corporate Table to see the
corporate customers directly through the Treasury Vice-
Presidency, which allows for a shorter and more effective ne-
gotiation cycle to close operations and make better use of the
business opportunities.



OUR SUPPLIERS

"( Je consider that service and products suppliers are our allies in the success of the organizational work. We offer them
transparency and equality as the main criteria in our relationship, and we are responsible and punctual in the payment
of their services. Moreover, we promote among them the application of the principles governing our Corporate Social Responsibility

Policy.

In 2006 we established relationships with 1,642 suppliers, thus ratifying our commitment to the national industry, to which we

paid 495,741,707,000 bolivars.
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We joined efforts with our suppliers for the benefit of those
in need. These are some of the socially aware companies that
share our Corporate Social Responsibility philosophy.

Social Investment Made by Our Suppliers

SOCIAL PARTNER AND SUPPLIER AT THE SAME TIME

The Canaima School in La Vega, which
belongs to the AVEC, one of our main social
partners, has received important resources
from Banesco with the objective of completing
the construction of the high-school building
that will allow for the offering of high quality
education to teenagers in the area.

This school has become an innovative pe-
dagogical model. Besides the academic ac-
tivities in the classrooms, multiple
extracurricular activities are offered, such as
dance, theatre, chess, music, computer science
and English, among others.

It has over a dozen classrooms, a computer
room, a multi-use room, a kitchen, an
extensive dining area, a psycho-pedagogic
attention room and a big yard. They have a
vegetable garden that supplies the school
dining hall where three meals are offered to the
students. Near the school facilities, the “La
Esperanza” Bread Crafts Center has been built,
where they teach bread making and bakery to young boys
and girls between the ages of 14 and 25 years of all sectors
of La Vega. The training program has widened the
training offer of the center to also offer pifiata manu-
facturing, hand-made paper manufacturing, string ins-
truments manufacturing and carpet knitting.

Company | Affiance | Amount Bs.
3 Fesoyen de Vensauelo | Refedments for undoma bvens | 772764
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Totol Bs. 16,472,764

Our workers contribute to the success of the selling of
the tickets of the Fe y Alegria Grand Raffle, which is
celebrated every year with the objective of collecting
funds to finance the continuity of its projects.

In recognition of their effort, we organized a raffle in
which 10 people won prizes. The prizes received by the
winners were donated by our suppliers.

For Banesco, the Canaima School in La Vega is a social
partner and at the same time a service provider. In 2006

alone we bought from them Bs. 14,156,750 worth of re-
freshments for several activities held by the financial ins-
titution.

3 I5¥ lpiz CA, 1M icensed technologicol suppler | 1 Lopiop

2 Elnhu Travel _ | 2Trigs to Morgarita

3 Sitolenitics Com Ob | 2 Printers

P ) Hﬂkhwrumm | ig;z‘i

3 Corpornddn Integronte .| Digiol comern

3 W& M informetica 1 Pen Drive

3 Grupo Telsis . | Pen Drive

> Tony Roma's Food Chin 2 Dioners o 2



OUR COMMITMENT WITH THE AUTHORITIES

anesco Universal Bank complies with the laws in
force. It maintains a relationship of transparency
and collaboration with its regulatory bodies and

attends to its fiscal obligations in a punctual and honest
fashion.

During 2006, Banesco got profits for 438,236 million
bolivars, and paid 175,419 million bolivars to the
treasury corresponding to national and municipal taxes,
and contributions to regulatory bodies. This amount
equals to 40.03% of the profits reported by the financial

institution at the closing of the previous year.

In National Taxes, 64,123 million bolivars were paid, of
which 63,277 million bolivars correspond to the
payment of Sales Tax, and 846 million bolivars to the
Direct Debit Tax. In municipal taxes, 26,250 million
bolivars were paid to the Treasury. Out of this amount,
25,658 million bolivars were paid for Industry and
Commerce Certificate, and 592 million for
Advertisement and Real Estate. Total, through the
payment of taxes, Banesco paid 90,373 million bolivars
to the Treasury.

Moreover, Banesco made contributions to public re-
gulatory bodies in the form of parafiscal contributions, for
a total amount of 85,046 million bolivars, out of which
65,041 million correspond to Fogade, and 20,005 million
to the Banks Regulatory Body.
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AS SEEN BY OUR STAKEHOLDERS

e performed a qualitative evaluation dedicated to

g K / the subject of Corporate Social Responsibility,
focused on the knowledge and perceptive trends

towards the category in general terms. This meant an inquiry

of the knowledge of Banesco’s action, and of other actors of
the financial sector.

The study was performed on September 20th, 2006, by
Mercaconsult S.A., with the objective of evaluating Banesco’s
projection as a socially responsible actor among different key
audiences, so they could contribute to the decision making
process in reference to social investment projects, commu-
nications, and other related actions.

Investigation Design:

STUDY A: Quantitative study

Field date:
Location Date
) (oroces | 08/07 1o 08/16, 2006
> Morocoibo 08/08 10 08/15, 2006
" Valenda 08/1010 08/14, 2006
Location: Caracas / Maracaibo / Valencia
Sample:

|| ABG: | C- v
Locacién ool | (30%) | (30%) | (40%)
3 (oo |50 [ 1% 200
> Moracibo | 150 | & | & | &
3 Vokencio 15 [ & [
Total 800 240 | 240 320

Methodology: Polls at homes

—

STUDY B: Qualitative study, 24 in-depth interviews with
external key audiences

Analysis unit:

® 4 journalists..

® 4 educators/academicians.

@ 8 political leaders: 2 members of the parliament, 2 members
of the municipal circle, 2 authorities of political parties, and
2 directors from the Executive Branch.

® 4 members of Non-Governmental Organizations.

® 4 neighborhood leaders from communities benefited by
Banesco’s CSR activities.

STUDY C: Qualitative study, 20 in-depth interviews with
Banesco employees.

Analysis unit:

® 20 people working in the bank, 10 interviews with members
of the corporate volunteer organization, and 10 with people
that have not recently participated in volunteer activities.

RESULTS OF QUANTITATIVE EVALUATION TO THE SUBJECT

OF CORPORATE SOCIAL RESPONSIBILITY

® To the question, “Which are the brands you remember?”,
Banesco stands out as the first bank remembered and sixth
among 24 companies.

® When consulted about which brands they remember seen
in commercials or advertisement in the last 30 days,
Banesco stands out as the first bank and fourth among a
total of 24 companies.

® 51% of those surveyed claim to have heard or seen the
term CSR sometime.

Definition of CSR:

® 38% spontaneously claim that CSR is a contribution made
by private companies to institutions, communities,
societies, or, specifically, to its employees.
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® 36% claim it is a duty of private companies to contribute
to the community, which establishes a mandatory nature.

Beneficiaries of CSR programs:

@ Itis understood that CSR mainly benefits the community
(40%).

® Drivate companies also benefit (25%), because CSR has a
positive impact on the image of the company and, as a
result, an appreciation by the community is generated.
This is how the private company gets its customers,
increases sales, and creates larger profits.

Recalling of brands or companies:

® Banesco is among the top of mind brands or companies
working for the wellbeing of the community or the country

(17%).

Adpvertising recalling of CSR:

® Banesco ranks third the Fundana Toddlers (6%), among
18 companies, and first in the banking sector.

® Itis maintained that almost 100% of the people remember
Fe y Alegria (Base: 37), Fundana Toddlers (Base: 50), or
the Children/Junior Symphonic Orchestra (Base: 41) ad-

vertisement.

> (SR recalling program associated to Banesco
Why do you think about Banesco?

Support for Fe y Alegria

Chiquitos de Fundana

Support for chandaned children

Support for the Anticancer Society

Support for hospitals

Junior and Children Symphanic Orchestras

Support for the Don Bosco Foundation

Aid for Special Olympics

Bingo de lo Bondad/Children's Orthopedic Hospital

Autigtic Children Foundation

Colmena de o Vida

Dther afions

¥ Investment fields or subject areas
Could you mention the areos that hove bean benefited by private
companies through (SR programs?

160
155
143

i ] 100 150 0 00

® Most of them think that education (20%) is the field
or area that has been benefited the most by the private
sector through its CSR work. Health (19%), and sports
(18%) are also areas that have been benefited by the
private sector.

® There is a priority or hierarchy in the selection of the
subject matters they would support with CSR
programs: food first (25%), then education (21%), and
health (21%).
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AS SEEN BY OUR STAKEHOLDERS

¥ Perceptions: (SR Importance and Contributions
In your opinion: How important is the Corporate Social Responsibility
nivity carried out by Venezuelan and foreign companies
in our country?

Very importon, relevont 46.40
Considernbly imporiant 45,30
Soenewhal importont
Of ittle impartente
Tt of all importost
Dhos not kmow,/Did ot say

]

Audiences are aware and acknowledge the importance and
contribution of the CSR actions.

Only 8% claim that the CSR actions are somewhat, little
or unimportant; mainly because they are considered part
of an advertising strategy of the company, or because they
are not considered to be enough.

At the same time, audience expectations in reference to
the CSR appear to be polarized: 50% think they have
a large or an important impact on the community and
the surroundings; and 50% think this is not true, that
the impact is not very important, moderate or null.

Recalling of Social Responsibility activities carried out

by the private sector in Venezuela

® (69% say they remember some of the actions carried out

by private companies in the area of CSR (2005: 58%),
and 87% remember such programs as “good.”

® The donation of sports equipment (16%) is the activity

most people remember.

Expectations about the participation of economic sectors

in CSR programs

® Expectations mainly fall on the financial sector, since 37%

(2005: 34%) consider that the banking sector has more
possibilities to make significant changes with its CSR
programs.

Summary position chart based on phrases de (SR

Organization,lnstitution | Totally ogree | Averoge | DS
111;&!-#“--&" [ ] 4T [ 07
> Ithelps o commundy | Bk ! Lor
¥ Prosoles dtizers porfiipation | B0% [ 39 | 07
 The compony Ip'mhm 0% I
H*ﬂm ] s | ".’] ] ﬂ'.?
> ok o by T I —
'Hw_ﬂ-mdr-wﬁmm 1% A | b
1ﬂ * the ™ 9
promales snion tifizens I 3 0a
3 Hos specal imereston oll et
s o do wih (58 b2% |32 1
1Hurudmmp-s|'m
| 5% L] 12
S
should be the Siote, mol privte omponies | 0% |9 11
> It 5.0 wuste of resources ood money [
bxmsamodongmanbesoen | 16% 3 L
> These ore superficial soions bo seriows [
orri s | 5% Lo |u
> Peagle rontributing one perfipating o [
0 bacusa hey have noing better lodo | 9% 19 10

) Expectations based on the intervention of economic
sectors in CSR programs
Does any porficular economic sector of the country have better chances

of achieving meaningful changes with s (SR programs?

Baaking Finonces Ee———— 194
Massive comsumption/Food industry | 1 55
Industriol sector, Manufocturing j— 10
Commerce _ 1
Telecommunicotions companies i 7
Wedio/ Advertising Indusry,/Entertoinm. | 49
Phoemaceuticol mi7
Public,Stote | s
Tourism | E!
Freachises kn
0 50 100 56 @ 250 300 350




® The acknowledgement of the importance of
the banking sector has in the solution of

? Attitude based on the hlll'lkil'lg sector Pﬂﬂ'idpﬂﬁﬂl‘l social problems through its CSR work is
in CSR programs evident
Is it important for you that a bank should be socially responsible?

® The audience expects that the banking

Tofally ogree . 56.30 sector will contribute to the solution of three
Agree 34.50 important problems of the Venezuelan
Heither ngrees nor disagrees B.60 young population: education, abandoned
Disogrees 0.40 children, and children malnutrition.

Totally disogrees 0.30

0 0 N 30 40 50 &0 70

More ond better (SR odvertising

Promating the results of the work done

Be oware of the works that benefit the country and turn them into o reality
Integrate the community to the projects that are for their own benefit
Continuous contribution

Pay ottention 1o the needs of the people and salve them right oway
Make donations in public events

(reate education ond health progroms

Strengthen ond promote union omong citizens

Direct supervision by the community

Create jobs

Solve problems for workers ond divilion society

Food programs

Make more compoigns of solidority with obondoned children

hid in the fight ogainst criminality/unsafety

350

Mare help for public schaols
Other
Does not know/Did not say — 100 | .
] 50 100 150 200 250 300 350 400
® 55% (2005: 39%) remember some CSR activity or ® 50% think Banesco is responsible or very responsible when
program sponsored by Banesco. evaluating its CSR programs, and 42% did not know how

i hing.
® The four Banesco CSR programs with the most recall are: to answer or did not say anyching

support to Fey Alegria (53%), support to Fundana (33%), ® All programs associated to Banesco are considered very
Gran Bono de la Salud of the Anticancer Society (28%), important or considerably important for the community,
and support for the Symphonic Junior and Children and so Banesco is considered a very or considerably
Orchestras (23%). important citizen.
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STUDY B:

RESULTS OF THE QUALITATIVE EVALUATION TO THE SUBJECT
OF CORPORATE SOCIAL RESPONSIBILITY, WITH OPINION
MAKERS

Perceptions: practical decisions of the private sector in

reference to CSR

® Itis understood that before starting any action or program,
the private sector identifies and analyses the areas that
require an economic contribution to improve their per-
formance. It is said that they promote dialogues with the
government to get to a cooperation agreement.

® Then, those investment areas naturally linked to the
company and those identified with organizational values are
evaluated. Likewise, the strengths the company has to attend
to each of the investment areas or fields are also evaluated.

® Momentous decisions related to the CSR work are defined
to a great extent by the values and wishes of the company’s
board of directors, and by the results of several market re-
searches.

® The scope of the CSR actions or programs carried out by
each company depends on the geographical reach of its
products or services, and of the profits obtained by the
company with its business activity.

® In reference to the selection of the organization or ins-
titution that will represent the company’s social work, the
most important quality evaluated by the private sector is
its legitimacy, its credibility before public opinion. The
trend is that the company would try to secure the return
on the social investment while contributing with a
prestigious and well known institution.

Perceptions about the relevance of the CSR programs of

the banking sector

® The most demanding expectations for meaningful change
in the country’s social order fall on the CSR actions carried
out by the banking sector.

® The work of the banking sector is regarded as very good
and important. Nonetheless, it has a larger potential: It
also has to produce a more specialized activity. It could get
better.

® Banesco is associated to programs and activities in the field
of education

Investment fields or subject areas

® The most sensitivity is shown towards the solution of
problems in the field of education, followed by attention
to abandoned children. In the end, the actions to improve
the wellbeing of the children population are the ones
prioritized by all consulted audiences.

® This hierarchy is based on the fact that children are the
future of the country, and their education and care
guarantee a better country in the future.

® Basically, the order in reference to investment fields is:
Abandoned children, basic education, culture, and sports.

® On the other hand, the actions in the framework of the
cultural subject, in the areas of cultural heritage,
sponsorship of literature and plastic arts biennials, the
financing of publications, and the support to the children
and children orchestras system were all praised.

Knowledge level of Banesco’s CSR work

® The result of Banesco’s work in the field of CSR has been
positive. Its good intention has been acknowledged, a sig-
nificant asset in terms of its experience and a proper ap-
plication of its social work actions.

® The relationship Banesco has built with organizations
deeply rooted in the memory of the country, such as Fe y
Alegria and Fundana, help it to be remembered as a res-
ponsible citizen in an efficient and effective fashion.

® It is also known, although to a lesser extent, the support
Banesco gives the Venezuelan Red Cross, AVEC and the
UCAB.

® All in all, Banesco is dedicated to helping abandoned
children and education.

® All actions are appreciated, no effort is little or not sig-
nificant. Every action is one more bit of help by the
companies committed to the country.



STUDY C: RESULTS OF QUALITATIVE EVALUATION TO THE
SUBJECT OF CORPORATE SOCIAL RESPONSIBILITY, WITH
BANESCO EMPLOYEES

Companies associated to CSR and recalling of programs

or actions

® Most programs or actions remembered as top of mind are
sponsored by Banesco, and they also count on volunteer
work: support to Fe y Alegria, support to Fundana, selling
of bonds or raffle tickets to contribute to the health and
education of communities that need it the most.

Investment fields or subjects areas
® Most sensitivity is shown towards the attention of abandoned
children and education of low income children.

® Afterwards, Banesco employees talk about the programs
related to healthcare service and to the promotion of sports
in poor communities.

® In this case, they exclude the programs related to food from
the hierarchy of selection of subject areas.

® Basically, the order in reference to investment fields is the
following: abandoned children, basic education, health,
and sports.

Effectiveness of the internal means of communication in

reference to the CSR work

® Volunteers are better informed about the details of the
CSR programs and actions than the rest of the bank’s
employees. Direct and personal communication proves
to be very effective to get the employees to share the social
awareness of the bank.

® Those who do not participate in the volunteer work get
their information through the internal newspaper, the
intranet, and the news broadcasted by the TV sets located
at Banesco facilities. Billboards, web pages or posters in
the bank are also mentioned.

® Non volunteer employees are sincere when they say that
the information they have is barely superficial, since they
have no time to read or to thoroughly review the in-
formation available.

Recalling of Banesco’s CSR programs or actions

® The activities most spontaneously remembered by
employees are those involving the personnel in some kind
of volunteer work: Fundana, Fe y Alegria, Instituto

Universitario Jestis Obrero (IUJO), and the Red
Cross. They also remember, although to a lesser extent, ac-
tivities such as the Bingo de la Bondad, and the agreements

with the UCAB.

® All actions are appreciated, no effort is little or not significant.

Banesco’s appreciation as employer

® Banesco is a respectful, considerate and responsible
employer. Employees acknowledge they get several benefits,
aside from those that are mandatory by law.

® They mention in a spontaneous and consistent way the
credit facilities to finance houses or automobiles, plans for
the acquisition of school supplies, and for funeral services.
They also mention the different bonuses.

® Some quotations might illustrate the appreciation
employees have for Banesco: “All things related to my
working conditions are marvelous.” “I think they have im-
plemented excellent actions for the wellbeing of the
employee.” “They make us feel grateful.” “We get benefits
that go beyond those given by other companies.”

Perceptions and feelings of the Banesco corporate

volunteer workers

® Volunteer workers feel happy to participate and contribute.
It fills their expectations, the need to help others.

® Expectations are directed toward the result of their effort.
They do not expect any kind of recognition. Most of them
would like the reach of their activities as volunteers to grow
faster.

® They understand that the impact of the CSR actions can
not be observed or verified in the short term. Nonetheless,
those volunteers dedicated to give courses, talks, or
workshops claim they feel completely satisfied when they
see the audience’s response.

® They reaffirm that the main mean to find out about the
different activities is the intranet, through which they
receive a schedule of activities and meetings. They also ack-
nowledge the importance of the billboards and of the
internal journal to motivate and summon all volunteers.

® Volunteer work has proven efficient and effective, and
nothing needs to be changed in terms of its organization
and performance. The only wish would be to motivate
more people so they would participate as volunteers in
order to enhance the reach of such activities.
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Our Commitments

Commitments mode in 2005 Commitments made in 2006
to be executed in 2006 % Achievement to be executed in 2007
Code of conduct:
3 Review ond Upduting | ot exeouted | Review and Updoting
~ Response fime to caims indicators: _
“ Improving the cloirms customer service system Development ond design of the Comprehensive
T impreve the quelity of sur servic Requirements System — SIR WEB — 100%
3 Refiecting and Supparting this Information in Indioators | 100%
~ Hondicopped persons:
3 Grodually incremse the indusion of handicopped Not executed. 2005: 15 /2006 10 Banesco wil work sowards its adoptasion
~ persoms in the bank stoff o the new legol Fromewark
Community Banking:
> Mee! the demand for finaniol products ond services | 100%
__imﬁUMDMm
, 100% Opening of 6 oddifonal branches in S Martin,
{Cementeria, Volle/Coche, Guarenos/ Guatire,
..... . | Volle del Tuy and Los Roques.
100% Imtensify the customer service network
100%
The gool sef was ochieved §0% of achievements and establichment
Hiring of consulianey in 2008
hﬁﬁiimlhﬁ
M}E vision of our business
Dictionary of Competentes
| Hot exeauted Siort diclogue in order bo exchonge idees about
| our sodial programs
i Tssuing of shares os part of our copifal
democrofization strategy
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REPORT OF VERIFICATION

Horwath Venezuela iy
De la Vega, Marquez, Perdomo & Asoc, Ofic. 2-A, Torre Sur, Apartade 899,

Caratat 10104 - Veneruela

Central: (58) (212) 215.01.47
215.46.06

Fan: (58) (212) 2383285
horwath@horwatbveneieela, (o, v
www. horwathvenezuela.com,ve

Report on Applying Agreed-Upon Procedures for the Verification of
the Social Responsibility Report Indicators

To the Board of Directors and Stockholders of
BANESCO BANCO UNIVERSAL, C.A.

1. We have performed the procedures enumerated in the third paragraph, which were agreed-
upen with the Board of Directors of BANESCO BANCO UNIVERSAL, C. A. solely to assist
you in the evaluating the accompanying the social performance indicators included in the
report named by the Bank as “BANESCO BANCO UNIVERSAL, C. A's Social
Responsibility Report” for the year ending on December 31, 2008, identified in the
attachment. The preparation of “"BANESCO BANCO UNIVERSAL, C.A.'s Social
Responsibility Report” as well as the design, implementation and maintenance of its
elaboration processes and the basis and criteria for its submission is the exclusive
responsibility of the bank’s management. Our responsibility is to express an opinion on
these Social Performance indicators, based on the procedures applied in our limited review.

2. This agreed-upon procedures engagement was conducted in accordance with the generally
accepted audit standards and the Sustainability Reporting Guidelines issued by "Global
Reporting Initiative wversion 3 (GRI-G-3)" (Global Reporting Initiative), taking into
consideration in particular the supplement which makes reference to Financial Institutions,
“Social Performance Indicators for the Financial Industry (SPI Finance 2002)" as well as the
review standards issued by the International Federation of Accountants for works of
reviewing ISAE 300 (International Standard on Assurance Engagements 3000) in regard to
limited assurance. Such standard requests that planning and performance of our work allow
for obtain a limited assurance grade on the information subject to review.

3. Following are the procedures applied and agreed upon with you during our review:

« Meetings with BANESCO BANCO UNIVERSAL, C. A.'s, staff participating in the
compilation of infoermation recorded in the report named “BANESCO BANCO
UNIVERSAL, C.A.'s Social Responsibility Report” and in the elaboration of indicators
which are the object of our review in order to gather the required information for its
verification.

+ Analysis of the processes carried out by the Bank to obtain and validate the data
submitted in "BANESCO BANCO UNIVERSAL, C.A.'s Social Responsibility Report™.




Horwath Venezuela

s Verification that the established indicators consider the aspects recommended by SP
Finance 2002, and assure the importance of the information presented in regard to the
Bank’s situation.

* A verification process, throughout verification tests based on the selection of a sample of
the calculation of quantitative indicators included in BANESCO BANCO UNIVERSAL, C.
A.'s Social Responsibility Report, corresponding to the year ending in December 31st,
2006 and its appropriate compilation from the data provided by the Bank's information
SQurces,

s Verification of gqualitative information on indicators of the "Global Reporting Initiative”
(GRI-G3) included in BANESCO BANCO UNIVERSAL, C. A.'s Social Responsibility
Report.

¢ Review of the performances carried out in regard to identification and consideration of
the interested parties through the fiscal year,

4, Based on the obtained results, from applying the procedures described in paragraph 3,
which were agreed upon with the Bank's management, to the effects of exclusive review of
Social Performance indicators of the year 2008, provided by the Bank to be reviewed and
included in "BANESCO BANCO UNIVERSAL, C. A's Social Responsibility Report”,
significant deviations nor omissions have been found in the reviewed information, neither
other circumstances indicaling that the procedures to obtain social information carried out
by the Bank had not been properly described in the presentation of indicators included in
"BANESCO BANCO UNIVERSAL C. A.'s Social Responsibility Report”. Should a
different approach been applied, other matters would have been identified and reported.

DE LA VEGA, MARQUEZ, PERDOMO & ASOCIADOS
y /1 (HORWATH VENEZUELA}

SBFI. N°* CP-569
N.S.C. N° 922003

August 15, 2007

Eare 100743
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SOCIAL RESPONSIBILITY INDICATORS
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Area Indicator Headline Indicator Description HORWATH Corporate Social
Review Responsibility

Management Report
Reference to Page

CSR1 Corporate Social Policies adopted by the Institution are submitted, which  Verified Pages: 3,5,
Responsibility Policy include, among others, Vision, Mission, Corporate 7t09,
Values, as well as strategies carried out to contribute to 11 to 16,
Corporate Social Responsibility, from the sustainable 17 and 18
development.
CSR2 Organization Exposure of the institution’s organizational structure  Verified Pages: 3,
and its disposition to encourage Corporate Social 51018

Responsibility development.
CSR3 Corporate Social Internal and external audits on management procedu-  Verified Pages: 8 and 18
Responsibility Policy Audit  res and compliance of social responsibility policies are
performed. Number and audit hours are detailed.

..............................................................................................................................................................

CSR4 Sensitive Issues Description of sensitive matters, specific or not, han-  Verified Pages: 8 and 24
Management dled by the Bank, as well as its sensibility before them,
its capacity and timely response.

..............................................................................................................................................................

CSR6 Communication Identification of the Bank main interested parties, inclu-  Verified Pages: 21,23, 27,
with its Partners ding corporate partners, employees, customers, stoc- 3210 42,
kholders, suppliers and communities. The institution 46 to 58

has established a fluent communication at all levels
with interested parties and their suggestions and
impact are evaluated working together on the actions
to comply policies and goals established for Corporate
Social Responsibility development.

nerenat seapesd s enebnin 111 TTETEETTETEERE RO
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Indicator Headline Indicator Description HORWATH Corporate Social
Review Responsibility

Management Report
Reference to Page

INT1 Internal Policy Human Resources policies performed by the bank are Verified Pages: 2210 26
for Corporate Social described, including equal opportunities, freedom of
Responsibility association, training and personal development and

promotion, health and safety, among others.
INT7 Employees are presented according to their profile by hie-  Verified Pages: 22 and 25
Employees' Profile rarchical level, geographical distribution, gender and physi-
cal disabilities.
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Indicator Headline Indicator Description HORWATH Corporate Social
Review Responsabilidad Social

Management Report
Reference to Page

Reports on contributions to charitable
causes, investments and commercial
sponsorship are presented. The information
is presented in relation to cash expenditures,
contributions with personnel time, donations
and kind gifts.

toSOC1 Charity Contributions Verified Pages: 321042

Area Indicator Headline Indicator Description HORWATH Corporate Social
Review Responsibility

Management Report
Reference to Page

SUP1 Research about Research about status of main suppliers is performed Verified Pages: 57 and 58
main suppliers throughout time to establish policies and procedures
to control their social commitment levels. They are
segmented by type of industry and amount.

e
Lo o et 10T

Area Indicator Headline Indicator Description HORWATH Corporate Social
Review Responsibility

Management Report
Reference to Page

RB1 Banking Policies in Detail Describes the social criteria applied by the Verified Pages:  461t056
organization to develop the Banking in Detail, within
which products and services that allow for foster the
corporate capital are described, as well as treatment of
sensitive issues in the business unit.

..............................................................................................................................................................

RB3 Social or Sustainability Products and services are included applying Verified Pages: 50 to 53
Criteria in the Credit sustainability parameters, taking into consideration
Policies the community’s financing needs.
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185,000

(1 ) Capital Regioe (Carncas, Miranda and Vargas) |
s
» Venezueln's Anti-{oncer Society 138,375,000
= Venezueln's Apnes Assodation 20,000,000
* Dr. Froacisn Herrera Lugee Foundation 5,000,000
» Jouk Al Lebetin Narfions Rsmdstion 5,000,000
# Chiddren fos the Homelored Civil Assaciefion, From the Sirest o Life
» SERIAT 30,000,000 ©
. %%nmw 1,220,000
* Londican 50,000,000
* |ndpvidusl 50,000,000
# Friondy o the (hild with Conter Feundatfion 70,106,394
= Bolivarion Schosl of Juda 700,000 o
* Venezyelon (ommiscivm of the Seciol Servive (oo Community Cester 619,069,883 o0
= Fesnojiv 1,000,000,000
= (hildren’s Foundotion 5,000,000
= Yenezyeln's Sooufs 770,000
= las _ 109,270,000 |
= Corter of Betheel Comsulting for the orponizosonal Produdiity (CEATPRD) 5,000,000
= Hespitol M. de los Fiss 47,375,400
# Lowyers Collage of the Capitel Ditric 10,000,000
.+ = Vanazuelon Foundution Agein Infamiiks Purolysis 129,556,000
# Exwhio Foundatien 500,000
= B0V 16,640,840
= Diem Eostp Hovses Heheork il Assotiation 308,747,870
* Honpilal Padidtricn Dr. Jul Crioko Rives 43,081,000
» [niversidod Pedopiqice Experimentol ibertador 17,191,200
= (gmmuniations Reseorch lastifute 2,000,000
L 1,112,500
® Yanezuelan Society For the Histery of Medicne 12,400,000
= Sehula Comosum of Cornes 16,700,000
= Children's Museum 77,000,000
» Red Crons 104,000,000
* Comerpridm Polovion Malernity Hospitel 41,360,000
* (A, Edilore B Hodonol 41,040,000
= AVEE Schook —Carpm 794,738,124.59
# Meko de [oroom 3558196
* _|nterntionl insétute for the Inmageol develooment of the Humen Being 4,074, 75048
* Policlinico CVISORAC 3,000,000
= Stholoeshigs (10 (ntia 8,750,000
= Yol TV 140,456,000
= Fulnlin Baroz Mamperal Moyeraly 15,000,000
* Senta Mari Universty 144,875,000
= Sure Maysrely 60,645,391.61
# Barula Moyoroty 15,000,000
* Saampen Amiges Civil Assaxintien 15,000,000
® Siman BoSver nvessity 56,458,000
* Comicientio Agtive de Venervels 30,000,000
» (vl Asociation 18,735,000
# ASOPROGAR vl Assodution 70,000,000
& Fendon 51,333,114
= Hogar Bombl 10,000,000
= YIMUN 2004 5,955,503
= Bella Monte Giil Associntion 547,200
= Modre Motio Lutss Cowr Foundation 36,000,000
* [IVE Civl Association 42,000,000
* Hniversidad Matrogeliteng 5,000,000
* Chatoo Moyeralty 35,000,000
* Vpoarusion Mathemetic (smpelences Aneinfisn 2,175,000
= Fondmang 1,500,000
* Yenamdhom 30,103,850
* Sen Juan de Dis Henpitel 199,734,000
* Yenezuslan-Americon Friandship Sssorintion 34%0,000
 Sqlauin Lodies vl Associofion 165,405,838
= Wenezuedan Dawn's Syndreme Asacation (AVESID) 211,929,500
= Phillp C, Jeswep Foundution 4,300,000
= RNEC Schools ~ Mirsada 482,554,487
= Conceat for e community of Ciodod Baneste 70,9%h, 595.50

= Lot Manjes

NV

(] ) Copitel Reglon (Corocas, Mirmsdo and Yorgas)
* Invastments in Cnines de Balls Moste 716,013,020.89
® Wi Gallery 11,979,044
= (ulegio Sontiogn de Ledn de Comom 9,955,500
* Peio o Paso Foundation LA4445
= Sanlo Domingo Sevio House-Sheller 1,400,000
® (entro Midicn Quirdrgics £ Somdn 500,000
. Edﬁrﬁpslﬂnﬂhmﬂuwwm 48,517,000
» Habysicn Chih 25,000,000
» Fundaiusin 100,000,000
Tatal:

b Sa) 7,681,337,784.58

(43 ) Gt Regon v the Pl Zogian {Carbobe, Cojdes, Arogun, Gosren and Apora)
o Corobaby's Indtvied Chamber 17,100,000
* Dividende Yohumiaria porn lo Comusidod — Carchobe 1,400,000
® AVEL Schooks — Caraboba 510,000,000
+ egar (REA [lesmoles) 19,633,074
* San Anlonia de Fodua Foendation 8,000,000
® VL Scheols — Arogus 203,006,085
= MVEC Schaaks —Guéricn 45,000,000
» HVEC Schoaks — Apure 49,000,000

Total:

) 84,139,159
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4_,/-3'3 « Corparslin Warkers’ Savings Fund 15,000,000
» Tufin lmivansdy 197,500,000
LlzTortugs =) Ln Asumein = Telin Universy 15,500,000

<3 = Mozl
L Cubegun = "2, |, Cache s MEC Schocks - Ziia 708,210,554, 14
7 & - * Mo Fousdatica 2,000,000
e . L = [ Rnfoel MMMIME] 1,350,000
g G * Marocaibo Archdiosese 80,000,000
S - » Fronemish Atsotialion — Zulie 2,000,000
kb Matorin M At ATLANTLC  Bor Asocilion - Lubie 300,000
= CCEAN * Maroioibe®s Noutical Chsh L 10,000,000
L » saciotidn Benficn de Domas de lo Coridod s San Vicenln do Pod 500,000

Totak:
) 731,034,554.14
,.l-'-w-r')
e [5) Los Andes Region (Tachira, Troilo, Mirida and Barinas) '
s . o WIEC Schook ~ Tockira 760,000,000
e T = Esguarnor Corden Metiosal Geard 14,090,000
. I, Coprondas ond Coypecoindy 170,000
WORTHEASTERN REGION, . mﬂm I 12 = B Yigia 250,000
O ' INsULAR REGION = Mérido Ststs Government 3,588,000
AND GUAYANA . » ligspitel Psiquitirco San Joan de Uics — Whésida 1,000,000
3 » Podre Luis Carmasa Archdioceson Fia Foundation 50,000,000
» Bor Aasociation - Méride 5,000,000
ZONE » ASOCERE 4,600,000
UNDER CLAIM » (itinens’ Seurity Direction - Misida 2,300,000 1

» lina Senrisa parn b Niss Foundation 1,333,350
= [lTA 48,673,600
» [icen Liberinder — Mérida 789,000
= IVEC Schoks — ivida £0,000,000

= |t Tesnaligica D, Cristobol Mandara — Mixids

Total:
ﬁ) 471,977,950

[

() Horthensiern Region, Insulor Region sud Geapuss (Anzadtogel, Soar,
Monagst, Hveva Esperta, Bokiver, Amazonas and Delts Amacero)

't While Banesco divect ﬁwu.l'mul' o B 2Anen

in the Higher Education institutes » D Luis Belidn Prielo igeerea Foundation 3,000,000
of Fe y Alegria amounted » Ensesn [siveraty (U00) 157,549,272

to Bs. 2,000,002,000 in 2005, ’ ﬂmﬁ thaok - Amazanm E&ﬂtﬂﬂ

this eduveational center executed o lower i mmﬁqnmm EMI suuﬁu,ﬂﬂl

figure of Bs. 1,127,391,209.25

Total:
P 593,290,230

I#-Wu:rnm Region (Lors, Feloin, Yorooy ond Porfogoesa)
* etesmafieoup foundatien 75,919,600 '
* Lo {oremato Parizh 4,000,000

o WECSchooks  Lore 144,600,000 Nodienal Territery ]
 {ommerce ond ladustry Chomber of Paroguand (CACDSMPAR) 5,000,000 B - a5
* W Schook - Falobe 124,000,000 = Dubers §3,467,288
* Aroure Mayorlty 4,000,050 * IVEC Schooh 48,146,459
* Helivarien Mayorehy of Tunkn 4,000,050 = Danotien of Chrisimes Toy: 502,912,000
o BVEC Sthook — Poitegueia 0,000,200 * Fuy Mwgrio Corouns, Maromibe, Barguisimely 67,153,212

Total: Totak:
#=3 553,519,100 H; 3181673959




